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FINCONS VINCE DUE VOLTE AL NAB PRODUCT OF THE YEAR AWARDS 2024
GRAZIE ALLE SOLUZIONI REALIZZATE IN PARTNERSHIP CON | BROADCASTER
NBCUNIVERSAL E MEDIASET

Fincons & orgogliosa di annunciare di essere stata premiata,
insieme con i propri clienti NBCUniversal e Mediaset, ai NAB
Product of the Year Awards 2024, celebrati lo scorso 16 aprile
durante il NAB Show a Las Vegas. Questo riconoscimento
premia le soluzioni pit promettenti presentate dalle aziende
che si esibiscono al NAB Show, il pit importante evento
internazionale del settore media organizzato dalla National

Association of Broadcasters.

| premi sono stati assegnati da un qualificato panel
internazionale di esperti del settore media che hanno riconosciuto il valore aggiunto e l'alto grado di innovazione delle

soluzioni presentate.

Il primo riconoscimento & stato assegnato a Fincons e NBCUniversal nella categoria Streaming per lo sviluppo della nuova
applicazione broadcast NextGen TV basata sullo standard ATSC 3.0 e il framework Run3TV. Una soluzione over-the-air,
presentata per la prima volta durante il NAB Show 2024, che offre un'esperienza di visione personalizzata e interattiva sulle
stazioni NBC e Telemundo trasmesse in quattro importanti mercati statunitensi. La soluzione introduce nuove funzionalita
che aumentano il coinvolgimento degli spettatori, che possono cosi usufruire di maggiori opportunita di interazione e un
accesso facilitato agli awvisi di pubblica utilita, abilitando al contempo nuove opportunita di monetizzazione per i

broadcaster.

Un secondo premio nella categoria Al & stato riconosciuto a Fincons per il progetto ADVisor, sviluppato in collaborazione
con Mediaset. Questa soluzione all'avanguardia utilizza appieno il potenziale dell'intelligenza artificiale per semplificare e
automatizzare i processi in ambito advertising, migliorando efficienza operativa, ricerca dei contenuti, opportunita di
monetizzazione ed esperienza utente, attraverso:

1) identificazione automatica, allinterno dei video, dei punti pit idonei per l'inserimento dei break pubblicitari;

2) comprensione automatica del contenuto, degli argomenti e del mood dei video per un’adeguata proposta dei contenuti
pubblicitari, abilitando il contextual advertising;

3) generazione automatica di metadati associati ai video per identificare, descrivere e categorizzare correttamente i

contenuti

Luca Poloni, Group Chief Technology Officer di Mediaset, commenta cosi il premio: “Sono molto soddisfatto che ADVisor sia
stato riconosciuto come un progetto d'eccellenza in un contesto cosi prestigioso, in quanto applica le potenzialita dell’Al ad
un caso d'uso estremamente concreto in ambito advertising, migliorando significativamente la nostra efficienza operativa e
facilitando i nuovi processi che stiamo implementando. Il focus attuale della soluzione, cioé automatizzare l'identificazione

dei migliori punti per l'inserimento dei break pubblicitari, & solo l'inizio, poiché ADVisor & stato progettato per essere

estremamente scalabile e il nostro partner Fincons ci garantisce tutta la flessibilita di cui abbiamo bisogno per evolvere.”

Francesco Moretti, Deputy CEO e CEO International di Fincons Group, afferma: “Siamo davvero orgogliosi di aver vinto due
premi per progetti di innovazione di primaria importanza. Dopo i successi del 2021, con il lancio della prima broadcast app
NextGen TV per TelevisaUnivision, e del 2023, con la soluzione di Dynamic Ad Insertion creata in collaborazione con
Mediaset, questo ¢ il terzo anno che veniamo premiati al NAB Product of the Year Awards. Vincere per la terza volta, e
addirittura due premi, & per noi un grande motivo di soddisfazione. Il valore che portiamo ai nostri clienti & basato sulla
solida esperienza e sulle competenze distintive nella progettazione e sviluppo di soluzioni di eccellenza per il futuro della
televisione, prima in Europa e poi negli Stati Uniti. Vincere con un progetto negli States e in Europa & prova della nostra

capacita di innovare in tutti i mercati in cui operiamo a livello internazionale”.
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Due prestigiosi premi che confermano la capacita di Fincons di

su scala ir per il futuro

della televisione

Fincons & orgogliosa di annunciare di essere stata premiata, insieme con i propri clienti
NBCUniversal e Mediaset, al NAB Product of the Year Awards 2024, celebrati lo scorso 16
aprile durante il NAB Show a Las Vegas. Questo riconoscimento premia fe soluzion! piis
promettenti presentate dalle aziende che si esibiscono al NAB Show, il pits importante
evento internazionale del settore media organizzato daila National Association of
Broadcasters.

1 premi sono stati assegnati da un quallficato
panel internazionale di esperti del settore
media che hanno riconosciuto il valore
aggiunto e I'alto grado di innovazione delle
soluzioni presentate.

1i primo riconoscimento & stato assegnato
a Fincons e NBCUniversal nella categoria
Streaming per lo sviluppo della nuova
applicazione broadcast NextGen TV basata
sullo standard ATSC 3.0 e if framework
RuN3TV. Una soluzione over-the-alr, presentata
per la prima volta durante il NAB Show 2024,
che offre un‘esperienza di visione
personalizzata e interattiva sulle stazioni NBC e
Telemundo trasmesse in quattro importanti
mercat statunitensi. La soluzione introduce
nuove funzionalita che aumentano il
coinvolgimento degli spettatori, che possono
cosl usufruire di maggiori opportunita di
interazione e un accesso facilitato agli awvisi di
pubblica utilita, abilitando al contempo nuove
opportunita di monetizzazione per |
broadcaster.

Un secondo premio nella categoria AI & stato riconosciuto a Fincons per il
progetto ADVisor, sviluppato in collaborazione con Mediaset. Questa soluzione
all'avanguardia utilizza appieno il potenziale dell‘intelligenza artificiale per semplificare e
‘automatizzare | processi in ambito advertising, migliorando efficienza operativa, ricerca dei
contenuti, opportunita di monetizzazione ed esperienza utente, attraverso:

1) identificazione automatica, ali‘interno dei video, dei punti pils idonel per I'inserimento
dei break pubblicitari;

2) comprensione automatica del contenuto, degli argomenti e del mood dei video per
un‘adeguata proposta dei contenuti pubblicitari, abilitando if contextual advertising;

3) generazione automatica di metadati associati ai video per identificare, descrivere e
categorizzare correttamente | contenuti.

Luca Poloni, Group Chief Technology Officer di Mediaset, commenta cosi il premio:
“Sono molto soddisfatto che ADVisor sia stato riconoscluto come un progetto d'eccellenza in
un contesto cosi prestigioso, in quanto applica le potenzialita dell’Al ad un caso d'uso
estremamente concreto in ambito advertising, migliorando significativamente la nostra
efficienza operativa e facilitando i nuovi processi che stiamo implementando. 1i focus
attuale della soluzione, cioé automatizzare Identificazione dei migliori punti per
Finserimento dei break pubblicitari, & solo Vinizio, poiché ADVisor & stato progettato per
essere estremamente scalabile e Il nostro partner Fincons ci garantisce tutta la flessibilita di
cul abbiamo bisogno per evolvere.”

Francesco Moretti, Deputy CEO e CEO International di Fincons Group, afferma:
“Siamo davvero orgogliosi di aver vinto due premi per progetti di innovazione di primaria
importanza. Dopo | successi del 2021, con i lancio della prima broadcast app NextGen TV
per TelevisaUnivision, e del 2023, con la soluzione di Dynamic Ad Insertion creata in
collaborazione con Mediaset, questo & il terzo anno che veniamo premiati al NAB Product of
the Year Awards. Vincere per la terza volta, e addirittura due premi, & per noi un grande
motivo di soddisfazione. I valore che portiamo ai nostri clienti & basato sulla solida
esperienza e sulle competenze distintive nella progettazione e sviluppo di soluzioni di
eccellenza per il futuro della televisione, prima in Europa e poi negli Stati Uniti. Vincere con
un progetto negli States e in Europa & prova della nostra capacita di innovare in tutti |
mercati in cui operiamo a livello internazionale”.
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Fincons vince due volte al NAB Product of the Year
Awards 2024 grazie alle soluzioni realizzate in
partnership con i broadcaster NBCUniversal e
Mediaset

Due pu.mglosl premi che aonjennana la capacita di. hnmn.s di |mplmm:nn su
i innovative per il.

Milano, 17/05/2024 (informazione.it - comunicati stampa - editoria e media)
Milano, 17 Maggio, 2024 - Fi liosa di iare di

premiata, insieme con i propri clienti NBCUniversal e Mediaset, ai NAB
Product of the Year Awards 2024, celebrall lo scorso 16 aprile durante il NAB

Show a Las Vegas. Questo ri ia le soluzioni piti

presentate dalle aziende che si esibiscono al NAB Show,lpil importante

evento i media i National As

of Broadcasters.

| premi sono stati i d lificato panel i i di i del
dia che hanno ric iuto il valore aggit I'alto grado di

innovazione delle soluzioni presentate.

I primo ri il & stato a Fincons e NBCUni

nella categoria Streaming per lo sviluppo della nuova applicazione
NextGen TV b: d: ‘ATSC30e|I lramework

Run3TV. L luzi the-air, lapri teil

NAB Show 2024, che offre ienza di visione i interattiva

sullestazioni NBC e Telemundo trasmesse in quattro importanti mercati
statunitensi.La soluzione introduce nuove funzionalita che aumentanoil J

degli spettatori, che i usufruire di maggiori
opportunita di m(erazmnee un accesso facilitato aglr avvisi di pubblica utilita,
abilitando al pportunita di ione per i broadcaster.

Un secondo premio nella categoria Al & stato riconosciuto a Fincons

per il progetto ADVisor, sviluppato in collaborazione con Mediaset.

Questa soluzione all’ ia utilizza appienol potenzi

artificiale i i i in ambit

migliorando efficienza operativa,ricerca dei contenuti, opportunita di
esperienza utente,

« identificazi ica, all' dei video, dei punti pii idonei per
I'inserimento dei break pubblicitari;

» i ica d tenuto, degli arg i e del mood dei
video per un’ ta dei contenuti pubblicitari, abilitando il

contextual advertising;
« generazione automatica di metadati associati ai video per identificare,
descrivere e categorizzare correttamente i contenuti.

Luca Poloni, Group Chief Te:hnologv Officer di Medlaset commenta

cosi il premio: he ADVisor si
progetto d in igioso, in quanto
aDplical ialita dellAl ad un caso d' i
ambit ising, migli ignificati e lanostraefficienza
i ilitando i nuovi p he sti I focus
ttuale della soluzione, cioé izzare dei migliori punti

per inserimento dei break pubblicitari, & solo I'inizio, poiché ADVisor & stato
ile el nostro partner Fincons ci
garantisce tutta a flessibilita di cui abbiamo bisogno per evolvere”

Francesco Moretti, Deputy CEO e CEO International di Fincons
Group, afferma: “Siamo davvero orgogliosi di aver vinto due premi per
progettidi innovazione di primaria importanza. Dopo i successi del 2021, conil
lancio della prima broadcast app NextGen TV per TelewsaUnmsmn edel
2023, con ione di Dynamic Ad i

Mediaset, questo ¢ il terzo anno che veniamo premiati al NAB Product of the
Year Awards. Vincere per la terza volta, e addirittura due premi, & per noi un
grande motivo di soddisfazione. Il valore che pomamo ai nostri cli lentl &basato
sulla solid ienza 1l e
sviluppo di soluzioni di eccellenza per il futuro della televisione, prima in
Europa e poi negli Stati Uniti. Vincere con un progetto negli States e in Europa
& prova della nostra capacita di innovare in tutti i mercati in cui operiamo a

livello internazionale”.
e

Informazioni su Fincons

Fi peé ieta i i di IT che daoltre 40
anni le impr | cogliere le opp ita del i

digitale, soluzioni e tecnologie all’ he al
sempre il futuro. Alle aziende di diversi settori Fincons offre consulenza sulle
strategie IT, servizi di system i di pacchetti internazionali, soluzioni

proprietarie e servizi IT in Smart-Shore. Nell'industria dei media, il Gruppo pud
contare su relazioni di lungo termine e di successo con clienti leader, a cui offre
servizi checoprono!intera Content Value Chai:dal Rights Management e

alla Data-driven ion, dal M
al Cross-platform and Targeted Advertising, d: Digital servicesae soluzioni
DAI (Dynamic Ad Insertion) fino alla distribuzi i e soluzi
basate sull'lA per I'industria dei media. Per maggiori informazioni:
www.finconsgroup.com

Informazioni sul NAB Show

IINAB Show & I'evento organizzato dalla National Association of Broadcas(ers
che guida i settore broadcast, media e dell'i i
NAB Show si tiene ogni anno a Las Vegas ed & riconosciuto come uno degli
show in pit rapida crescita negli Stati Uniti, dove i pionieri di tutto il mondo si
riuniscono per dare vita a contenuti innovativi ed emozionanti. Per saperne di
pit: nabshow.com.

Informazioni sul NAB

La National iatic Bre el iazione principale di advocacy
peri americani. La i i dell i 1l

isione i ia legislati i affari pubblici. Attray
I'advocacy, l'educazione e l'lnnovax ione, Ia NAB consen(! ai broadcaster di
servireal lio I [ ttivita e cogliere
nuove opportunita nell'era digitale. Magglorr |nformazmn| sono disponibili su
www.nab.org.



https://www.informazione.it/c/CEC6449D-9AF3-4115-A4AF-327786A17ED7/Fincons-vince-due-volte-al-NAB-Product-of-the-Year-Awards-2024-grazie-alle-soluzioni-realizzate-in-partnership-con-i-broadcaster-NBCUniversal-e-Mediaset

Publication: Comunicati-stampa

Date: 20.05.2024
Link

COMUNICATI-STAMPA.NET

Fincons vince due volte al NAB Product of the
Year Awards 2024 grazie alle soluzioni realizzate in
partnership con i broadcaster NBCUniversal e
Mediaset

£920/05/24 9 Nazionale 4 Fincons Group.

Due presti he conls Ia capacith di Fincons di luzioni innovative per il future deffa televisione.

g Yhige mgan  Milano, 18 Maggio, 2024 - Fincons & orgogliosa di
annunciare di essere stata premiata, insieme con i
propri clienti NBCUniversal e Mediaset, ai NAB
Product of the Year Awards 2024, celebrati lo
scorso 16 aprile durante il NAB Show a Las Vegas.
Questo riconoscimento premia le soluzioni pits
promettenti presentate dalle aziende che si
esibiscono al NAB Show, il pils importante evento
internazionale del settore media organizzato dalla

National Association of Broadcasters,

| premi sono stati assegnati da un qualificato panel internazionale di esperti del settore media che hanno
riconosciuto il valore aggiunto e l'alto grado di innovazione delle soluzioni presentate.

1l primo riconoscimento & stato assegnato a Fincons e NBCUniversal nella categoria Streaming per fo
sviluppo della nuova applicazione broadcast NextGen TV basata sullo standard ATSC 3.0 e il framework
Run3TV, Una soluzione over-the-air, presentata per la prima volta durante il NAB Show 2024, che offre
un'esperienza di visione personalizzata e interattiva sulle stazioni NBC e Telemundo trasmesse in quattro
importanti mercati statunitensi. La soluzione introduce nuove funzionalita che aumentano il coinvolgimento
degli spettatori, che possono cosi usufruire di maggiori opportunita di interazione e un accesso facilitato
agli awisi di pubblica utilita, abilitando al contempo nuove opportunita di monetizzazione per | broadcaster.

Un secondo premio nella categoria Al & stato riconosciuto a Fincons per il progetto ADVisor, sviluppato in
collaborazione con Mediaset. Questa soluzione all'avanguardia utilizza appieno il potenziale dellintelligenza
artificiale per semplificare e automatizzare | processi in ambito advertising, migliorando efficienza operativa,

ricerca dei contenuti, opportunita di ed espe utente, att :

1) identificazione automatica, allinterno dei video, dei punti pils idonei per l'inserimento dei break
pubblicitari;

2) comprensione automatica del contenuto, degli argomenti e del moad dei video per un'adeguata
proposta dei contenuti pubblicitari, abilitando il contextual advertising;

3) generazione automatica di metadati associati ai video per identificare, descrivere e categorizzare
correttamente i contenuti

Luca Poloni, Group Chief Technology Officer di Mediaset, commenta cosi il premio: “Sona molto
soddisfatto che ADVisor sia stato riconosciuto come un progetto deccellenza in un contesto cosi
prestigioso, in quanto applica le potenzialita delfAl ad un caso d'uso estremamente concreto in ambito
advertising, migliorando significativamente la nostra efficienza operativa e facilitando i nuovi processi che
stiamo implementando. Il focus attuale della soluzione, cioé automatizzare lidentificazione dei migliori punti
per linserimento dei break pubblicitari, & solo linizio, poiché ADVisor & stato progettato per essere
estremamente scalabile e il nostro partner Fincons ci garantisce tutta la flessibilita di cui abbiamo bisogno
per evolvere.”

Francesco Moretti, Deputy CEO e CEO International di Fincons Group, afferma: "Siamo davvero orgogliosi

di aver vinto due premi per progetti di innovazione di primaria importanza. Dopo i successi del 2021, con il
lancio della prima broadcast app NextGen TV per TelevisaUnivision, e del 2023, con la soluzione di Dynamic
Ad Insertion creata in collaborazione con Mediaset, questo & il terzo anno che veniamo premiati al NAB
Product of the Year Awards. Vincere per la terza volta, e addirittura due premi, & per noi un grande motivo
di soddisfazione. l valore che portiamo ai nostri clienti & basato sulla solida esperienza e sulle competenze
distintive nella progettazione e sviluppo di soluzioni di eccellenza per il futuro della televisione, prima in
Europa e poi negli Stati Uniti. Vincere con un progetto negli States e in Europa & prova della nostra capacita
diinnovare in tutti i mercati in cui operiamo a livello internazionale"

Informazioni su Fincons

Fincons Group & una societa internazionale di consulenza IT che da oltre 40 anni accompagna le imprese
nel cogliere le opportunita del cambiamento digitale, proponendo soluzioni e tecnologie all'avanguardia che
anticipano sempre il futuro. Alle aziende di diversi settori Fincons offre consulenza sulle strategie IT, servizi
di system integration di pacchetti internazionali, soluzioni proprietarie e servizi IT in Smart-Shore.
Nellindustria dei media, il Gruppo pud contare su relazioni di lungo termine e di successo con clienti leader,
a cui offre servizi che coprono intera Content Value Chain: dal Rights Management e Programming alla
Data-driven production, dal Metadata e Asset Management al Cross-platform and Targeted Advertising, dai
Digital services alle soluzioni DAl (Dynamic Ad Insertion) fino alla distribuzione video omnicanale e soluzioni
basate sull'lA per I'industria dei media.

Per maggiori informazioni: https2//www.finconsgroup.com

Informazioni sul NAB Show

1l NAB Show @ l'evento organizzato dalla National Association of Broadcasters che guida 'evoluzione del
settore broadcast, media e dell'intrattenimento. Il NAB Show si tiene ogni anno a Las Vegas ed &
riconosciuto come uno degli show in pil rapida crescita negli Stati Uniti, dove i pionieri di tutto il mondo si
riuniscono per dare vita a contenuti innovativi ed emozionanti.

Per saperne di pil: nabshow.com.

Informazioni sul NAB

La National Association of Broadcasters & |'associazione principale di advocacy per i broadcaster americani.
La NAB promuove gli interessi della radio e della televisione in materia legislativa, regolamentare e di affari
pubblici. Attraverso l'advocacy, feducazione e finnovazione, la NAB consente ai broadcaster di servire al
meglio le proprie comunita, rafforzare le proprie attivita e cogliere nuove opportunita nell'era digitale.

Maggiori informazioni sono disponibili su www.nab.org
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Fincons is twice winner at the
NAB Product of the Year Awards
2024,
with solutions realized in
partnership with leading
broadcasters NBCUniversal and

Mediaset
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Fincons is twice winner at the
NAB Product of the Year Awards
2024, with solutions realized in
partnership with leading
broadcasters NBCUniversal and
Mediaset

The two awards confirm Fincons' ability to implement innovative solutions for
the future of television on an international scale

Fincons is very proud to announce that it has won two awards, in partnership
with NECUniversal and Mediaset, at the 2024 NAB Show Product of the Year
Awards, celebrated on April 16" during the NAB Show in Las Vegas. This official
awards programme recognizes the most significant and promising new solutions
presented by exhibitors at the NAB Show, the preeminent conference and
exhibition driving the evolution of broadcast, media and entertainment produced
by the National Association of Broadcasters,

Fincons was selected by a qualified international panel of Media industry
experts who recognized the added value and the high degree of innovation of
our solutions

The first award in the Streaming category was assigned to Fincons and

for of TV broadcast
application based on the ATSC 3.0 standard and the Run3TV framework. This
over-the-air product, which was officially unveiled live on Monday, April 15
during the NAB Show, delivers a personalised and interactive viewing
experience on NEC - and Telemundo -~ owned stations NextGen TV broadcasts
in four major US markets. It introduces new digital features to increase viewer
engagement and optionality, and enable new monetisation opportunities, while
enhancing security controls and access to public service notifications.

A second award in the Al category went to Fincons for the ADVisor project,
developed in partnership with Mediaset. This ground-breaking solution
hamesses the full potential of Al video technologies to improve operational
efficiency, content discovery, content monetization and viewer experience,
addressing three specific key use cases:

1) automatic identification of frame-accurate suitable points within videos for
inserting advertising breaks;

2) automatic understanding of content, topics and mood within video frames to
match with content,
advertising;

3) automatic generation of metadata associated to videos to properly identify,
describe and categorize content.

Luca Poloni, Group Chief Technology Officer at Mediaset, comments: *| am
delighted that ADVisor has been recognized as a project of excellence in such a
prestigious environment, as it applies the potential of Al to a very cancrete use
case in the advertising area, bringing clear benefits to our operational efficiency
and representing an important enabler for the new workfiows we're
implementing. The current focus of the solution to automate the identification of
the best cue points to insert advertising breaks is just the beginning, as ADVisor
has been designed to be highly extensible and our partner Fincons provides all
the flexibility we need to evolve

Francesco Moretti, Deputy CEO and CEO International of Fincons Group,
commented: “We are honoured to have won tvio awards for these projects of
primary importance. This is our third year winning the NAB Product of the Year
Award, following the successes of 2021, with the launch of the first NextGen TV
Broadcast App for TelevisaUnivision, and 2023, when we won for the Dynamic
Ad Insertion solution created in collaboration with Mediaset. Winning for the
third time, and even twice, is a source of great pride and satisfaction for us, as it
demanstrates the value we bring to our customers, based on our solid
experience and distinctive skills in designing and developing outstanding
solutions for the future of television, first in Europe and now, for several years, in
the United States, Winning for both a project in the US and for one in Euope is
further proof of our ability to innovate on an international scale in all the markets
where we operate".

About Fincons.

With over 2800 resources worldwide and 40+ years of experience, Fincons is an
award-winning IT business consultancy and system integrator company, spread
across Europe, the US and India. Fincons provides a broad range of IT services
and solutions to various vertical sectors.

In the Media industry, the Group has long-term and successful relationships
with Tier-1 clients, covering the entire Content Value Chain, from Rights
Management, Programming, Data-driven production, Metadata Management, to
Asset Management, Cross-platform and Targeted Advertising, Digital services,
OTT, Hybrid/NextGenTV, DAl and Al-based solutions for the Media industry.

For more information: wya finconsgroup.com

About NAB Show

NAB Show is the preeminent conference and exhibition driving the evolution of
broadcast, media and entertainment, held April 13-17, 2024 (Exhibits April 14-
17) in Las Vegas. National Ass NAB
Show is the ultimate marketplace for next-generation technology inspiring
superior audio and video experiences. From creation to consumption, across
multiple platforms, NAB Show, ranked as ane of the top fastest-growing shows
in the United States, is where global visionaries convene to bring content to lfe
in new and exciting ways. Learn more at nabsk

About NAB

The National Association of Broadcasters is the premier advocacy association
for America's broadcasters. NAB advances radio and television interests in
legistative, regulatory, and public affairs. Through advocacy, education, and
innovation, NAB enables broadcasters to best serve their communities,
strengthen their businesses and seize new opportunities i the digital age, More
information is available at wiww.naborg.
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MILAN, May 16, 2024 Fincons is very proud to

Aviva reports

- e announce that it has won two awards, in partnership with
NBCUniversal and Mediaset, at the 2024 NAB Show Product of the
Year Awards, celebrated on April 16th during the NAB Show in Las
Vegas. This official awards programme recognizes the most
significant and promising new solutions presented by exhibitors at
the NAB Show, the preeminent conference and exhibition driving
the evolution of broadcast, media and entertainment produced by
the National Association of Broadcasters.

Fincons was selected by a qualified international panel of Media
industry experts who recognized the added value and the high
degree of innovation of our solutions.

The first award in the Streaming category was assigned to
Fincons and NBCUniversal for the development of the new
NextGen TV broadcast application based on the ATSC 3.0 standard
and the Run3TV framework. This over-the-air product, which was
officially unveiled live on Monday, April 15th during the NAB Show,
delivers a personalised and interactive viewing experience on NBC -
and Telemundo - owned stations NextGen TV broadcasts in four
major US markets. It introduces new digital features to increase
viewer engagement and optionality, and enable new monetisation
opportunities, while enhancing security controls and access to
public service notifications.

A second award in the Al category went to Fincons for the
ADVisor project, ped in par ip with i This
ground-breaking solution harnesses the full potential of Al video
technologies to improve operational efficiency, content discovery,
content monetization and viewer experience, addressing three
specific key use cases:

1) automatic identification of frame-accurate suitable points within
videos for inserting advertising breaks;2) automatic understanding
of content, topics and mood within video frames to match with
advertisements with suitable content, enabling contextual
advertising;3) automatic generation of metadata associated to
videos to properly identify, describe and categorize content.

Luca Poloni, Group Chief Technology Officer at

Mediaset, comments: "| am delighted that ADVisor has been
recognized as a project of excellence in such a prestigious
environment, as it applies the potential of Al to a very concrete use
case in the advertising area, bringing clear benefits to our
operational efficiency and representing an important enabler for
the new workflows we're implementing. The current focus of the
solution to automate the identification of the best cue points to
insert advertising breaks is just the beginning, as ADVisor has been
designed to be highly extensible and our partner Fincons provides
all the flexibility we need to evolve."

Francesco Moretti, Deputy CEO and CEO International of Fincons
Group, commented: "We are honoured to have won two awards for
these projects of primary importance. This is our third year winning
the NAB Product of the Year Award, following the successes of 2021,
with the launch of the first NextGen TV Broadcast App for
TelevisaUnivision, and 2023, when we won for the Dynamic Ad
Insertion solution created in collaboration with Mediaset. Winning
for the third time, and even twice, is a source of great pride and
satisfaction for us, as it demonstrates the value we bring to our
customers, based on our solid experience and distinctive skills in
designing and developing outstanding solutions for the future of
television, first in Europe and now, for several years, in the United
States. Winning for both a project in the US and for one in Europe is
further proof of our ability to innovate on an international scale in all
the markets where we operate".
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Fincons is twice winner at the NAB Product of the
Year Awards 2024, with solutions realized in
partnership with leading broadcasters NBCUniversal
and Mediaset

The two awards confirm Fincons' ability to implement innovative solutions for the future of television on an international scale

MILAN, May 16, 2024 Fincons is very proud to announce that it has won two awards, in partnership with
NBCUniversal and Mediaset, at the 2024 NAB Show Product of the Year Awards, celebrated on April 16th during the NAB Show in
Las Vegas. This official awards programme recognizes the most significant and promising new solutions presented by exhibitors at
the NAB Show, the preeminent conference and exhibition driving the evolution of broadcast, media and entertainment produced by
the National Association of Broadcasters.

"t "

Fincons was selected by a qualified international panel of Media industry experts who recognized the added value and the high
degree of innovation of our solutions.

The first award in the Streaming category was assigned to Fincons and NBCUniversal for the development of the new
TV ication based on the ATSC 3.0 standard and the Run3TV framework. This over-the-air product, which
was officially unveiled live on Monday, April 15th during the NAB Show, delivers a personalised and interactive viewing experience on

NBC - and Telemundo - owned stations NextGen TV broadcasts in four major US markets. It introduces new digital features to
increase viewer engagement and optionality, and enable newmonetisation opportunities, while enhancing security controls and
access to public service notifications.

A second award in the Al category went to Fincons for the ADVisor project, d ped in par hip with i This
ground-breaking solution hamnesses the full potential of Al video technologies to improve operational efficiency, content discovery,
content monetization and viewer experience, addressing three specific key use cases:

1) automatic identification of frame-accurate suitable points within videos for inserting advertising breaks;

2) automatic understanding of content, topics and mood within video frames to match with advertisements with suitable content,
enabling contextual advertising;

3) automatic generation of metadata associated to videos to properly identify, describe and categorize content.

Luca Poloni, Group Chief hnology Officer at Medi comments: "l am delighted that ADVisor has been recognized as a
project of excellence in such a prestigious environment, as it applies the potential of Al to a very concrete use case in the advertising
area, bringing clear benefits to our operational efficiency and representing an important enabler for the new workflows we're
implementing. The current focus of the solution to automate the identification of the best cue points to insert advertising breaks is just
the beginning, as ADVisor has been designed to be highly extensible and our partner Fincons provides all the flexibility we need to
evolve."

Francesco Moretti, Deputy CEO and CEO International of Fincons Group, commented: "We are honoured to have won two
awards for these projects of primary importance. This is our third year winning the NAB Product of the Year Award, following the
successes of 2021, with the launch of the first NextGen TV Broadcast App for TelevisaUnivision, and 2023, when we won for the
Dynamic Ad Insertion solution created in collaboration with Mediaset. Winning for the third time, and even twice, is a source of great
pride and sati ion for us, as it the value we bring to our customers, based on our solid experience and distinctive

skills in designing and developing outstanding solutions for the future of television, first in Europe and now, for several years, in the
United States. Winning for both a project in the US and for one in Europe is further proof of our ability to innovate on an international
scale in all the markets where we operate”.
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Fincons is twice winner at the NAB
Product of the Year Awards 2024, with
solutions realized in partnership with
leading broadcasters NBCUniversal and
Mediaset

Tho, May 16, 2024 at 2:00 PM GMT2 « 3 min read

The two awards confirm Fincons' ability to implement innovative
solutions for the future of television on an international scale

MILAN, May 16, 2024 Fincons is very proud to
announce that it has won two awards, in partnership with
NBCUniversal and Mediaset, at the 2024 NAB Show Product of the
Year Awards, celebrated on April 16! during the NAB Show in Las
Vegas. This official awards programme recognizes the most

ignifi and ising new solutions by exhibit at
the NAB Show, the i and exhibition driving the
evolution of broadcast, media and entertainment produced by the
National Association of Broadcasters.

“Fincans is twice winner ot the NAB Show 2024"

Fincons was selected by a qualified international panel of Media
industry experts who recognized the added value and the high
degree of innovation of our solutions.

The first award in the Streaming category was assigned to
Fincons and NBCUniversal for the development of the new
NextGen TV broadcast application based on the ATSC 3.0
standard and the Run3TV framework. This over-the-air product,
which was officially unveiled live on Monday, April 15™" during the
NAB Show, delivers a personalised and interactive viewing
experience on NBC - and Telemundo - owned stations NextGen TV
broadcasts in four major US markets. It introduces new digital
features to increase viewer engagement and optionality, and enable
new monetisation opportunities, while enhancing security controls
and access to public service notifications.

A second award in the Al category went to Fincons for the
ADVisor project, developed in partnership with Mediaset. This
ground-breaking solution harnesses the full potential of Al video

to improve ici content di v,
content ization and viewer i ing three
specific key use cases:

1) ic i ification of fi suitable points within
videos for inserting advertising breaks;

2) automatic understanding of content, topics and mood within
video frames to match with advertisements with suitable content,
enabling contextual advertising;

3) i of metadata to videos to
properly identify, describe and categorize content.

Luca Poloni, Group Chief Technology Officer at
Mediaset, comments: "l am delighted that ADVisor has been
as a project of in such a

environment, as it applies the potential of Al to a very concrete use
case in the advertising area, bringing clear benefits to our

i ici and ing an important enabler for the
new workflows we're implementing. The current focus of the solution
to automate the identification of the best cue points to insert
advertising breaks is just the beginning, as ADVisor has been
designed to be highly extensible and our partner Fincons provides
all the flexibility we need to evolve."

Francesco Moretti, Deputy CEO and CEO International of
Fincons Group, commented: "We are honoured to have won two
awards for these projects of primary importance. This is our third
year winning the NAB Product of the Year Award, following the
successes of 2021, with the launch of the first NextGen TV
Broadcast App for TelevisaUnivision, and 2023, when we won for the
Dynamic Ad Insertion solution created in collaboration with
Mediaset. Winning for the third time, and even twice, is a source of

great pride and sati ion for us, as it the value we
bring to our customers, based on our solid experience and
skills in igning and ing solutions

for the future of television, first in Europe and now, for several years,
in the United States. Winning for both a project in the US and for
one in Europe is further proof of our ability to innovate on an
international scale in all the markets where we operate”.
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Fincons is twice winner at the NAB Product of the Year Awards 2024, with solutions
realized in partnership with leading broadcasters NBCUniversal and Mediaset

The two awards confirm Fincons' ability to implement innovative solutions for the future of television on an international scale

MILAN, May 16, 2024 Fincons is very proud to announce that it has won two awards, in partnership with NBCUniversal and Mediaset,
at the 2024 NAB Show Product of the Year Awards, celebrated on April 16" during the NAB Show in Las Vegas. This official awards programme
recognizes the most significant and promising new solutions presented by exhibitors at the NAB Show, the preeminent conference and exhibition
driving the evolution of broadcast, media and entertainment produced by the National Association of Broadcasters.
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Fincons was selected by a qualified international panel of Media industry experts who recognized the added value and the high degree of innovation of
our solutions.

The first award in the Str gory was igned to Fi and NBCUniversal for the development of the new NextGen TV
broadcast application based on the ATSC 3.0 standard and the Run3TV framework. This over-the-air product, which was officially unveiled live on
Monday, April 15t during the NAB Show, delivers a personalised and interactive viewing experience on NBC - and Telemundo - owned stations
NextGen TV broadcasts in four major US markets. It introduces new digital features to increase viewer engagement and optionality, and enable new
monetisation opportunities, while enhancing security controls and access to public service notifications.

A second award in the AI y went to Fi for the ADVisor project, developed in partnership with Mediaset. This ground-
breaking solution harnesses the full potential of Al video technologies to improve operational efficiency, content discovery, content monetization and
viewer experience, addressing three specific key use cases:

1) automatic identification of frame-accurate suitable points within videos for inserting advertising breaks;

2) automatic understanding of content, topics and mood within video frames to match with advertisements with suitable content, enabling contextual
advertising;

3) automatic generation of metadata associated to videos to properly identify, describe and categorize content.

Luca Poloni, Group Chief Technology Officer at di comments: "I am delighted that ADVisor has been recognized as a project of
excellence in such a prestigious environment, as it applies the potential of Al to a very concrete use case in the advertising area, bringing clear
benefits to our operational efficiency and representing an important enabler for the new workflows we're implementing. The current focus of the
solution to automate the identification of the best cue points to insert advertising breaks is just the beginning, as ADVisor has been designed to be
highly extensible and our partner Fincons provides all the flexibility we need to evolve."

Francesco Moretti, Deputy CEO and CEO International of Fincons Group, commented: "We are honoured to have won two awards for these
projects of primary importance. This is our third year winning the NAB Product of the Year Award, following the successes of 2021, with the launch of
the first NextGen TV Broadcast App for TelevisaUnivision, and 2023, when we won for the Dynamic Ad Insertion solution created in collaboration with
Mediaset. Winning for the third time, and even twice, is a source of great pride and satisfaction for us, as it demonstrates the value we bring to our
customers, based on our solid experience and distinctive skills in designing and developing outstanding solutions for the future of television, first in
Europe and now, for several years, in the United States. Winning for both a project in the US and for one in Europe is further proof of our ability to
innovate on an international scale in all the markets where we operate".
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Fincons is twice winner at the NAB Product of the
Year Awards 2024, with solutions realized in
partnership with leading broadcasters NBCUniversal
and Mediaset

May 16, 2
May

The two awards confirm Fincons' ability to implement innovative solutions for the future of
television on an international scale

MILAN, May 16, 2024 Fincons is very proud to announce that it has won
two awards, in partnership with NBCUniversal and Mediaset, at the 2024 NAB Show
Product of the Year Awards, celebrated on April 16! during the NAB Show in Las Vegas.
This official awards programme recognizes the most significant and promising new
solutions presented by exhibitors at the NAB Show, the preeminent conference and
exhibition driving the evolution of broadcast, media and entertainment produced by the
National Association of Broadcasters.

Fincons was selected by a qualified international panel of Media industry experts who
recognized the added value and the high degree of innovation of our solutions.

The first award in the Streaming category was assigned to Fincons and NBCUniversal
for the development of the new ™v ication based on the ATSC
3.0 standard and the Run3TV framework. This over-the-air product, which was officially
unveiled live on Monday, April 15t during the NAB Show, delivers a personalised and
interactive viewing experience on NBC - and Telemundo - owned stations NextGen TV

broadcasts in four major US markets. It introduces new digital features to increase viewer
engagement and optionality, and enable new monetisation opportunities, while enhancing
security controls and access to public service notifications.

A second award in the Al category went to Fincons for the ADVisor project, developed
in partnership with Mediaset. This ground-breaking solution harnesses the full potential of
Al video technologies to improve operational efficiency, content discovery, content
monetization and viewer experience, addressing three specific key use cases:

1) automatic identification of frame-accurate suitable points within videos for inserting
advertising breaks;

2) automatic understanding of content, topics and mood within video frames to match with
advertisements with suitable content, enabling contextual advertising;

3) automatic generation of metadata associated to videos to properly identify, describe and
categorize content.

Luca Poloni, Group Chief Technol Officer at i comments: "l am delighted
that ADVisor has been recognized as a project of excellence in such a prestigious

environment, as it applies the potential of Al to a very concrete use case in the advertising
area, bringing clear benefits to our operational efficiency and representing an important
enabler for the new workflows we're implementing. The current focus of the solution to
automate the identification of the best cue points to insert advertising breaks is just the
beginning, as ADVisor has been designed to be highly extensible and our partner Fincons
provides all the flexibility we need to evolve."

Francesco Moretti, Deputy CEO and CEO International of Fincons Group, commented:
“We are honoured to have won two awards for these projects of primary importance. This is
our third year winning the NAB Product of the Year Award, following the successes of 2021,
with the launch of the first NextGen TV Broadcast App for TelevisaUnivision, and 2023,
when we won for the Dynamic Ad Insertion solution created in collaboration with Mediaset.
Winning for the third time, and even twice, is a source of great pride and satisfaction for us,
as it demonstrates the value we bring to our customers, based on our solid experience and
distinctive skills in designing and developing outstanding solutions for the future of
television, first in Europe and now, for several years, in the United States. Winning for both
a project in the US and for one in Europe is further proof of our ability to innovate on an
international scale in all the markets where we operate".
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The two awards confirm Fincons' ability to implement innovative solutions
for the future of television on an international scale

MILAN, May 16, 2024 Fincons is very proud to announce
that it has won two awards, in partnership with NBCUniversal and
Mediaset, at the 2024 NAB Show Product of the Year Awards, celebrated
on April 16" during the NAB Show in Las Vegas. This official awards
programme recognizes the most significant and promising new solutions
presented by exhibitors at the NAB Show, the preeminent conference and
exhibition driving the evolution of broadcast, media and entertainment
produced by the National Association of Broadcasters.

Fincons was selected by a qualified international panel of Media industry
experts who recognized the added value and the high degree of innovation
of our solutions.

The first award in the Streaming category was assigned to Fincons and
NBCUniversal for the development of the new NextGen TV broadcast
application based on the ATSC 3.0 standard and the Run3TV framework.
This over-the-air product, which was officially unveiled live on Monday,
April 15" during the NAB Show, delivers a personalised and interactive
viewing experience on NBC - and Telemundo - owned stations NextGen
TV broadcasts in four major US markets. It introduces new digital features
to increase viewer engagement and optionality, and enable new
monetisation opportunities, while enhancing security controls and access
to public service notifications.

A second award in the Al category went to Fincons for the ADVisor project,
developed in partnership with Mediaset. This ground-breaking solution
harnesses the full potential of Al video technol to improve

efficiency, content discovery, content monetization and viewer experience,
addressing three specific key use cases:

1 ic identification of frame-: suitable points within videos
for inserting advertising breaks;

2) automatic understanding of content, topics and mood within video
frames to match with advertisements with suitable content, enabling
contextual advertising;

3) automatic ion of it to videos to properly
identify, describe and categorize content.

Luca Poloni, Group Chief Technology Officer at Mediaset, comments: "l am
delighted that ADVisor has been recognized as a project of excellence in
such a prestigious environment, as it applies the potential of Al to a very
concrete use case in the advertising area, bringing clear benefits to our
operational efficiency and representing an important enabler for the new
workflows we're implementing. The current focus of the solution to
automate the identification of the best cue points to insert advertising
breaks is just the beginning, as ADVisor has been designed to be highly
extensible and our partner Fincons provides all the flexibility we need to
evolve."

Francesco Moretti, Deputy CEO and CEO International of Fincons Group,
commented: "We are honoured to have won two awards for these projects
of primary importance. This is our third year winning the NAB Product of
the Year Award, following the successes of 2021, with the launch of the
first NextGen TV Broadcast App for TelevisaUnivision, and 2023, when we
won for the Dynamic Ad Insertion solution created in collaboration with
Mediaset. Winning for the third time, and even twice, is a source of great
pride and satisfaction for us, as it demonstrates the value we bring to our
customers, based on our solid experience and distinctive skills in
designing and developing outstanding solutions for the future of television,
first in Europe and now, for several years, in the United States. Winning for
both a project in the US and for one in Europe is further proof of our ability
to innovate on an international scale in all the markets where we operate".
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Fincons is twice winner at the NAB Product of the
Year Awards 2024, with solutions realized in
partnership with leading broadcasters
NBCUniversal and Mediaset

Letzte Anderung 16.05.2024, 14:00

The two awards confirm Fincons' ability to implement innovative solutions for the future of television on an
international scale

MILAN, May 16, 2024 Fincons is very proud to announce that it has won two awards, in
partnership with NBCUniversal and Mediaset, at the 2024 NAB Show Product of the Year Awards, celebrated on
April 16™ during the NAB Show in Las Vegas. This official awards programme recognizes the most significant
and promising new solutions presented by exhibitors at the NAB Show, the preeminent conference and
exhibition driving the evolution of broadcast, media and entertainment produced by the National Association of
Broadcasters.

Fincons was selected by a qualified international panel of Media industry experts who recognized the added
value and the high degree of innovation of our solutions.

The first award in the Streaming category was assigned to Fincons and NBCUniversal for the development of
the new NextGen TV broadcast application based on the ATSC 3.0 standard and the Run3TV framework. This
over-the-air product, which was officially unveiled live on Monday, April 15™ during the NAB Show, delivers a
personalised and interactive viewing experience on NBC - and Telemundo - owned stations NextGen TV
broadcasts in four major US markets. It introduces new digital features to increase viewer engagement and
optionality, and enable new monetisation opportunities, while enhancing security controls and access to public
service notifications.

A second award in the Al category went to Fincons for the ADVisor project, developed in partnership with
Mediaset. This ground-breaking solution harnesses the full potential of Al video technologies to improve
operational efficiency, content discovery, content monetization and viewer experience, addressing three
specific key use cases:

1) automatic identification of frame-accurate suitable points within videos for inserting advertising breaks;

2) automatic understanding of content, topics and mood within video frames to match with advertisements
with suitable content, enabling contextual advertising;

3) automatic generation of metadata associated to videos to properly identify, describe and categorize content.

Luca Poloni, Group Chief Technology Officer at Mediaset, comments: "I am delighted that ADVisor has been
recognized as a project of excellence in such a prestigious environment, as it applies the potential of Al to a
very concrete use case in the advertising area, bringing clear benefits to our operational efficiency and
representing an important enabler for the new workflows we're implementing. The current focus of the
solution to automate the identification of the best cue points to insert advertising breaks is just the beginning,
as ADVisor has been designed to be highly extensible and our partner Fincons provides all the flexibility we
need to evolve."

Francesco Moretti, Deputy CEO and CEO International of Fincons Group, commented: "We are honoured to
have won two awards for these projects of primary importance. This is our third year winning the NAB Product
of the Year Award, following the successes of 2021, with the launch of the first NextGen TV Broadcast App for
TelevisaUnivision, and 2023, when we won for the Dynamic Ad Insertion solution created in collaboration with
Mediaset. Winning for the third time, and even twice, is a source of great pride and satisfaction for us, as it
demonstrates the value we bring to our customers, based on our solid experience and distinctive skills in
designing and developing outstanding solutions for the future of television, first in Europe and now, for several
years, in the United States. Winning for both a project in the US and for one in Europe is further proof of our
ability to innovate on an international scale in all the markets where we operate”.
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Fincons is twice winner at the NAB Product of the Year in
Awards 2024, with solutions realized in partnership =
with leading broadcasters NBCUniversal and Mediaset

By Fincons Group  May 16,2024
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“YEAR

Fincons i twice winner at the NAB Show 2024°

8y Fincons Group

The two awards confirm Fincons' ability to implement innovative solutions for the future
of television on an international scale

MILAN, May 16, 2024 Fincons is very proud to announce that it has
won two awards, in partnership with NBCUniversal and Mediaset, at the 2024 NAB
Show Product of the Year Awards, celebrated on April 16" during the NAB Show in
Las Vegas. This official awards programme recognizes the most significant and

pi g new solutions by at the NAB Show, the preeminent
conference and exhibition driving the evolution of broadcast, media and

entertainment produced by the National Association of Broadcasters.

Fincons was selected by a qualified international panel of Media industry experts
who recognized the added value and the high degree of innovation of our
solutions.

The first award in the Streaming category was assigned to Fincons and
NBCUniversal for the development of the new NextGen TV broadcast

application based on the ATSC 3.0 standard and the Run3TV framework. This over-
the-air product, which was officially unveiled live on Monday, April 15" during the
NAB Show, delivers a personalised and interactive viewing experience on NBC - and
Telemundo - owned stations NextGen TV broadcasts in four major US markets. It
introduces new digital features to increase viewer engagement and optionality, and
enable new monetisation opportunities, while enhancing security controls and
access to public service notifications.

A second award in the Al category went to Fincons for the ADVisor project,
developed in partnership with Mediaset. This ground-breaking solution harnesses
the full potential of Al video technologies to improve operational efficiency,
content discovery, content monetization and viewer experience, addressing three
specific key use cases:

1) automatic identification of frame-accurate suitable points within videos for
inserting advertising breaks;

2) automatic understanding of content, topics and mood within video frames to
match with advertisements with suitable content, enabling contextual advertising;

3) automatic generation of metadata associated to videos to properly identify,
describe and categorize content.

Luca Poloni, Group Chief Technology Officer at Mediaset, comments: *| am

delighted that ADVisor has been recognized as a project of excellence in such a
prestigious environment, as it applies the potential of Al to a very concrete use case
in the advertising area, bringing clear benefits to our operational efficiency and
representing an important enabler for the new workflows we're implementing. The
current focus of the solution to automate the identification of the best cue points
to insert advertising breaks is just the beginning, as ADVisor has been designed to
be highly extensible and our partner Fincons provides all the flexibility we need to
evolve.

Francesco Moretti, Deputy CEO and CEO International of Fincons Group,
commented: "We are honoured to have won two awards for these projects of
primary importance. This is our third year winning the NAB Product of the Year
Award, following the successes of 2021, with the launch of the first NextGen TV
Broadcast App for TelevisaUnivision, and 2023, when we won for the Dynamic Ad
Insertion solution created in collaboration with Mediaset. Winning for the third
time, and even twice, is a source of great pride and satisfaction for us, as it
demonstrates the value we bring to our customers, based on our solid experience
and distinctive skills in designing and ing solutions for the
future of television, first in Europe and now, for several years, in the United States.
Winning for both a project in the US and for one in Europe is further proof of our
ability to innovate on an international scale in all the markets where we operate”.



https://www.wfmz.com/news/pr_newswire/pr_newswire_technology/fincons-is-twice-winner-at-the-nab-product-of-the-year-awards-2024-with-solutions/article_980936ad-6416-5b10-92d2-954e9e10769c.html

Publication: Finanz Narichten
Date: 16.05.2024
Link

ername Passwaort Login
Jetzt Registrieren! Passwort vergessen?

@FinanzNachrichten.de

Startseite Nachrichten Aktienkurse Fonds Anleihen Derivate Rohstoffe Devisen Watchlist

| 16.05.2024 | 14:06 | 251 Leser | Artikel bewerten: Yk (W)}

Fincons Group: Fincons is twice winner
at the NAB Product of the Year Awards
2024, with solutions realized in
partnership with leading broadcasters
NBCUniversal and Mediaset

The two awards confirm Fincons' ability to implement innovative solutions for the future of television on an international scale

MILAN, May 16, 2024 - Fincons is very proud to announce that it has won two awards, in partnership with NBCUniversal and Mediaset, at the 2024 NAB
Show Product of the Year Awards, celebrated on April 16" during the NAB Show in Las Vegas. This official awards programme recognizes the most significant and promising
new solutions presented by exhibitors at the NAB Show, the preeminent conference and exhibition driving the evolution of broadcast, media and entertainment produced by
the National Association of Broadcasters.

Fincons was selected by a qualified international panel of Media industry experts who recognized the added value and the high degree of innovation of our solutions.

The first award in the Str g g based
on the ATSC 3.0 standard and the Run3TV framework. This over-the-air product, which was officially unveiled live on Monday, April 15 during the NAB Show, delivers a
personalised and interactive viewing experience on NBC - and Telemundo - owned stations NextGen TV broadcasts in four major US markets. It introduces new digital
features to increase viewer engagement and optionality, and enable new monetisation opportunities, while enhancing security controls and access to public service
notifications.

y was igned to Fincons and NBCUniversal for the devel t of the new N TV br

A second award in the Al category went to Fincons for the ADVisor project, developed in partnership with Mediaset. This ground-breaking solution harnesses the full
potential of Al video technologies to improve operational efficiency, content discovery, content monetization and viewer experience, addressing three specific key use cases:

1) automatic identification of frame-accurate suitable points within videos for inserting advertising breaks;
2) automatic understanding of content, topics and mood within video frames to match with advertisements with suitable content, enabling contextual advertising;
3) automatic generation of metadata associated to videos to properly identify, describe and categorize content.

Luca Poloni, Group Chief Technology Officer at Mediaset, comments: "I am delighted that ADVisor has been recognized as a project of excellence in such a prestigious
environment, as it applies the potential of Al to a very concrete use case in the advertising area, bringing clear benefits to our operational efficiency and representing an
important enabler for the new workflows we're implementing. The current focus of the solution to automate the identification of the best cue points to insert advertising breaks
is just the beginning, as ADVisor has been designed to be highly extensible and our partner Fincons provides all the flexibility we need to evolve."

Francesco Moretti, Deputy CEO and CEO International of Fincons Group, commented: "We are honoured to have won two awards for these projects of primary
importance. This is our third year winning the NAB Product of the Year Award, following the successes of 2021, with the launch of the first NextGen TV Broadcast App for
TelevisaUnivision, and 2023, when we won for the Dynamic Ad Insertion solution created in collaboration with Mediaset. Winning for the third time, and even twice, is a
source of great pride and satisfaction for us, as it demonstrates the value we bring to our customers, based on our solid experience and distinctive skills in designing and
developing outstanding solutions for the future of television, first in Europe and now, for several years, in the United States. Winning for both a project in the US and for one
in Europe is further proof of our ability to innovate on an international scale in all the markets where we operate".
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Fincons is twice winner at the NAB Product of the
Year Awards 2024, with solutions realized in
partnership with leading broadcasters NBCUniversal
and Mediaset

The two awards confirm Fincons’ ability to implement innovative solutions for the future of television on an international
scale

MILAN, May 16, 2024 Fincons is very proud to announce that it has won two awards, in partnership
with NBCUniversal and Mediaset, at the 2024 NAB Show Product of the Year Awards, celebrated on April 16th during the
NAB Show in Las Vegas. This official awards programme recognizes the most significant and promising new solutions
presented by exhibitors at the NAB Show, the preeminent conference and exhibition driving the evolution of broadcast,
media and entertainment produced by the National Association of Broadcasters.

Fincons was selected by a qualified international panel of Media industry experts who recognized the added value and
the high degree of innovation of our solutions.

of the new

The first award in the Str gory was assigned to Fincons and NBCUni | for the d

TV broad pplication based on the ATSC 3.0 standard and the Run3TV framework. This over-the-air
product, which was officially unveiled live on Monday, April 15t during the NAB Show, delivers a personalised and
interactive viewing experience on NBC - and Telemundo - owned stations NextGen TV broadcasts in four major US
markets. It introduces new digital features to increase viewer engagement and optionality, and enable new monetisation
opportunities, while enhancing security controls and access to public service notifications.

A second award in the Al category went to Fincons for the ADVisor project, developed in partnership with Mediaset.
This ground-breaking solution harnesses the full potential of Al video technologies to improve operational efficiency,
content discovery, content monetization and viewer experience, addressing three specific key use cases:

1) automatic identification of frame-accurate suitable points within videos for inserting advertising breaks;

2) automatic understanding of content, topics and mood within video frames to match with advertisements with
suitable content, enabling contextual advertising;

3) automatic generation of metadata associated to videos to properly identify, describe and categorize content.

Luca Poloni, Group Chief Technology Officer at Medi , comments: "l am delighted that ADVisor has been recognized
as a project of excellence in such a prestigious environment, as it applies the potential of Al to a very concrete use case
in the advertising area, bringing clear benefits to our operational efficiency and representing an important enabler for the
new workflows we're implementing. The current focus of the solution to automate the identification of the best cue
points to insert advertising breaks is just the beginning, as ADVisor has been designed to be highly extensible and our
partner Fincons provides all the flexibility we need to evolve."

Francesco Moretti, Deputy CEO and CEO International of Fincons Group, commented: "We are honoured to have won
two awards for these projects of primary importance. This is our third year winning the NAB Product of the Year Award,
following the successes of 2021, with the launch of the first NextGen TV Broadcast App for TelevisaUnivision, and 2023,
when we won for the Dynamic Ad Insertion solution created in collaboration with Mediaset. Winning for the third time,
and even twice, is a source of great pride and satisfaction for us, as it demonstrates the value we bring to our
customers, based on our solid experience and distinctive skills in designing and developing outstanding solutions for
the future of television, first in Europe and now, for several years, in the United States. Winning for both a project in the
US and for one in Europe is further proof of our ability to innovate on an international scale in all the markets where we
operate".
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Fincons is twice winner at the NAB
Product of the Year Awards 2024,
with solutions realized in
partnership with leading
broadcasters NBCUniversal and
Mediaset

The two awards confirm Fincons' ability to implement innovative solutions for the future of television on an

international scale

MILAN, May 16, 2024 Fincons is very proud to announce that it has won two awards, in
partnership with NBCUniversal and Mediaset, at the 2024 NAB Show Product of the Year Awards, celebrated on
April 16" during the NAB Show in Las Vegas. This official awards programme recognizes the most significant and
promising new solutions presented by exhibitors at the NAB Show, the preeminent conference and exhibition
driving the evolution of broadcast, media and entertainment produced by the National Association of Broadcasters.

Fincons was selected by a qualified international panel of Media industry experts who recognized the added value

and the high degree of innovation of our solutions

The first award in the Streaming category was assigned to Fincons and NBCUniversal for the development of the
new NextGen TV broadcast application based on the ATSC 3.0 standard and the Run3TV framework. This over-
the-air product, which was officially unveiled live on Monday, April 15! during the NAB Show, delivers a
personalised and interactive viewing experience on NBC - and Telemundo - owned stations NextGen TV
broadcasts in four major US markets. It introduces new digital features to increase viewer engagement and
optionality, and enable new monetisation opportunities, while enhancing security controls and access to public

service notifications.

A second award in the Al category went to Fincons for the ADVisor project, developed in partnership with
Mediaset. This ground-breaking solution harnesses the full potential of Al video technologies to improve
operational efficiency, content discovery, content monetization and viewer experience, addressing three specific

key use cases

1) automatic identification of frame-accurate suitable points within videos for inserting advertising breaks;

2) automatic understanding of content, topics and mood within video frames to match with advertisements with

suitable content, enabling contextual advertising;

3) automatic generation of metadata associated to videos to properly identify, describe and categorize content

Luca Poloni, Group Chief Technology Officer at Mediaset, comments: “l am delighted that ADVisor has been
recognized as a project of excellence in such a prestigious environment, as it applies the potential of Al to a very
concrete use case in the advertising area, bringing clear benefits to our operational efficiency and representing an
important enabler for the new workflows we're implementing. The current focus of the solution to automate the
identification of the best cue points to insert advertising breaks is just the beginning, as ADVisor has been
designed to be highly extensible and our partner Fincons provides all the flexibility we need to evolve."

Francesco Moretti, Deputy CEO and CEO International of Fincons Group, commented: "We are honoured to have
won two awards for these projects of primary importance. This is our third year winning the NAB Product of the
Year Award, following the successes of 2021, with the launch of the first NextGen TV Broadcast App for
TelevisaUnivision, and 2023, when we won for the Dynamic Ad Insertion solution created in collaboration with
Mediaset. Winning for the third time, and even twice, is a source of great pride and satisfaction for us, as it
demonstrates the value we bring to our customers, based on our solid experience and distinctive skills in designing
and developing outstanding solutions for the future of television, first in Europe and now, for several years, in the
United States. Winning for both a project in the US and for one in Europe is further proof of our ability to innovate

on an international scale in all the markets where we operate’
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Fincons is twice winner at the NAB Product of the Year Awards 2024, with solutions
realized in partnership with leading broadcasters NBCUniversal and Mediaset

The two awards confirm Fincons' ability to implement innovative solutions for the future of television on an international scale

MILAN, May 16,2024 Fincons is very proud to announce that it has won two awards, in partnership with NBCUniversal and Mediaset, at the
2024 NAB Show Product of the Year Awards, celebrated on April 16! during the NAB Show in Las Vegas. This official awards programme recognizes the most
significant and promising new solutions presented by exhibitors at the NAB Show, the preeminent conference and exhibition driving the evolution of

broadcast, media and entertainment produced by the National Association of Broadcasters.

Fincons was selected by a qualified international panel of Media industry experts who recognized the added value and the high degree of innovation of our

solutions.

The first award in the St
application based on the ATSC 3.0 standard and the Run3TV framework. This over-the-air product, which was officially unveiled live on Monday, April 15t

ing gory was assigned to Fi and NBCUni | for the devel t of the new NextGen TV broad

during the NAB Show, delivers a personalised and interactive viewing experience on NBC - and Telemundo - owned stations NextGen TV broadcasts in four
major US markets. It introduces new digital features to increase viewer engagement and optionality, and enable new monetisation opportunities, while

enhancing security controls and access to public service notifications.

A second award in the Al category went to Fincons for the ADVisor project, developed in par hip with Medi This ground-breaking solution

harnesses the full potential of Al video technologies to improve operational efficiency, content discovery, content monetization and viewer experience,

addressing three specific key use cases:

1) automatic identification of frame-accurate suitable points within videos for inserting advertising breaks;

2) automatic understanding of content, topics and mood within video frames to match with advertisements with suitable content, enabling contextual

advertising;

3) automatic generation of metadata associated to videos to properly identify, describe and categorize content.

Luca Poloni, Group Chief Technology Officer at Mediaset, comments: "l am delighted that ADVisor has been recognized as a project of excellence in such a
prestigious environment, as it applies the potential of Al to a very concrete use case in the advertising area, bringing clear benefits to our operational
efficiency and representing an important enabler for the new workflows we're implementing. The current focus of the solution to automate the identification
of the best cue points to insert advertising breaks is just the beginning, as ADVisor has been designed to be highly extensible and our partner Fincons provides

all the flexibility we need to evolve."

Francesco Moretti, Deputy CEO and CEO International of Fincons Group, commented: "We are honoured to have won two awards for these projects of
primary importance. This is our third year winning the NAB Product of the Year Award, following the successes of 2021, with the launch of the first NextGen TV
Broadcast App for TelevisaUnivision, and 2023, when we won for the Dynamic Ad Insertion solution created in collaboration with Mediaset. Winning for the
third time, and even twice, is a source of great pride and satisfaction for us, as it demonstrates the value we bring to our customers, based on our solid
experience and distinctive skills in designing and developing outstanding solutions for the future of television, first in Europe and now, for several years, in the
United States. Winning for both a project in the US and for one in Europe is further proof of our ability to innovate on an international scale in all the markets

where we operate”.
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Fincons is twice winner at the NAB Product of the Year Awards
2024, with solutions realized in partnership with leading
broadcasters NBCUniversal and Mediaset

The two awards confirm Fincons' ability to implement innovative solutions for the future of television on an
international scale

MILAN, May 16, 2024 Fincons is very proud to announce that it has won two awards, in
partnership with NBCUniversal and Mediaset, at the 2024 NAB Show Product of the Year Awards, celebrated
on April 16 during the NAB Show in Las Vegas. This official awards programme recognizes the most
significant and promising new solutions presented by exhibitors at the NAB Show, the preeminent
conference and exhibition driving the evolution of broadcast, media and entertainment produced by the
National Association of Broadcasters.

Fincons was selected by a qualified international panel of Media industry experts who recognized the added
value and the high degree of innovation of our solutions.

The first award in the Streaming category was assigned to Fincons and NBCUniversal for the
development of the new TVE ion based on the ATSC 3.0 standard and the
Run3TV framework. This over-the-air product, which was officially unveiled live on Monday. April 15t during
the NAB Show, delivers a personalised and interactive viewing experience on NBC - and Telemundo -
owned stations NextGen TV broadcasts in four major US markets. It introduces new digital features to
increase viewer engagement and optionality, and enable new monetisation opportunities, while enhancing
security controls and access to public service notifications.

A second award in the Al category went to Fincons for the ADVisor project, developed in partnership with
Mediaset. This ground-breaking solution harnesses the full potential of Al video technologies to improve
operational efficiency, content discovery. content monetization and viewer experience, addressing three
specific key use cases:

1) automatic identification of frame-accurate suitable points within videos for inserting advertising breaks:

2) automatic understanding of content, topics and mood within video frames to match with advertisements
with suitable content, enabling contextual advertising;

3) automatic generation of metadata associated to videos to properly identify, describe and categorize
content

Luca Poloni, Group Chief Technology Officer at Mediaset, comments: | am delighted that ADVisor has
been recognized as a project of excellence in such a prestigious environment, as it applies the potential of Al
to a very concrete use case in the advertising area, bringing clear benefits to our operational efficiency and
representing an important enabler for the new workflows we're implementing. The current focus of the
solution to automate the identification of the best cue points to insert advertising breaks is just the
beginning. as ADVisor has been designed to be highly extensible and our partner Fincons provides all the
flexibility we need to evolve”

Francesco Moretti, Deputy CEO and CEO International of Fincons Group, commented: "We are honoured to
have won two awards for these projects of primary importance. This is our third year winning the NAB
Product of the Year Award, following the successes of 2021, with the launch of the first NextGen TV
Broadcast App for TelevisaUnivision, and 2023, when we won for the Dynamic Ad Insertion solution created
in collaboration with Mediaset. Winning for the third time, and even twice. is a source of great pride and
satisfaction for us, as it demonstrates the value we bring to our customers, based on our solid experience
and distinctive skills in designing and developing outstanding solutions for the future of television, first in
Europe and now, for several years, in the United States. Winning for both a project in the US and for one in
Europe is further proof of our ability to innovate on an international scale in all the markets where we
operate’.
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Fincons is twice winner at the
NAB Product of the Year
Awards 2024, with solutions
realized in partnership with
leading broadcasters
NBCUniversal and Mediaset

The two awards confirm Fincons' ability to implement innovative solutions for om on an international

MILAN, May 16, 2024 /PRNewswire/ - Fincons is very proud to announce that it has won two aw
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A second award in the Al category went to Fincons for the ADVisor project, developed in partnership

with Mediaset. This ground-breaking solution haresses the full potential of Al video technologies to improve operati

efficiency, content discovery, content moneization and viewer experience, addressing three specific key use cases:

1) automatic identification of frame-accurate suitable points within videos for inserting advertising breaks,

2) automatic understanding of content, topics and mood within video frames to match with advertisements with suitable

content, enabling contextual ad

rtising;

3) automatic generation of metadata associated to videos to properly identify, describe and categorize content

Luca Poloni, Group Chief Technology Officer at Mediaset, comments: /T am delighted that ADVisor has been

recognized as a project of excellence in such a prestigious environment, as it applies the potential of Al to a very conerete
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Francesco Moretti, Deputy CEO and CEO International of Fincons Group, commented: "We are honoured to

have won two awards for these projects of primary importance. This is our third year winning the NAB Product of the Year

Award, following the successes of 2021, with the launch of the first NextGen TV Broadcast App for Televisallnivision, and

2023, when we won for the Dynamic Ad Insertion solution created in collzborat
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television, first in Europe and now, for several years, in the United States. Winning for both a project in the US and for one

in Europe is further proof of our ability to innovate on an international scale in all the markets where we operate”.
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Fincons is twice winner at the NAB
Product of the Year Awards 2024,
with solutions realized in partnership
with leading broadcasters
NBCUniversal and Mediaset

The two awards confirm Fincons' ability to implement innovative solutions for the future of television on an
international scale

MILAN, May 16, 2024 Fincons is very proud to announce that it has won two awards, in
partnership with NBCUniversal and Mediaset, at the 2024 NAB Show Product of the Year Awards, celebrated
on April 16! during the NAB Show in Las Vegas. This official awards programme recognizes the most
significant and promising new solutions presented by exhibitors at the NAB Show, the preeminent conference
and exhibition driving the evolution of broadcast, media and entertainment produced by the National
Association of Broadcasters.
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Fincons was selected by a qualified international panel of Media industry experts who recognized the added
value and the high degree of innovation of our solutions.

The first award in the Streaming category was assigned to Fincons and NBCUni! | for the devel of

the new TV broad pplication based on the ATSC 3.0 standard and the Run3TV framework. This
over-the-air product, which was officially unveiled live on Monday, April 15™ during the NAB Show, delivers a
personalised and interactive viewing experience on NBC - and Telemundo - owned stations NextGen TV
broadcasts in four major US markets. It introduces new digital features to increase viewer engagement and
optionality, and enable new monetisation opportunities, while enhancing security controls and access to public

service notifications.

A second award in the Al category went to Fincons for the ADVisor project, developed in partnership with
Mediaset. This ground-breaking solution harnesses the full potential of Al video technologies to improve
operational efficiency, content discovery, content monetization and viewer experience, addressing three
specific key use cases:

1) automatic identification of frame-accurate suitable points within videos for inserting advertising breaks;

2) automatic understanding of content, topics and mood within video frames to match with advertisements
with suitable content, enabling contextual advertising;

3) automatic generation of metadata associated to videos to properly identify, describe and categorize
content.

Luca Poloni, Group Chief Technology Officer at Mediaset, comments: "I am delighted that ADVisor has been
recognized as a project of excellence in such a prestigious environment, as it applies the potential of Al to a
very concrete use case in the advertising area, bringing clear benefits to our operational efficiency and
representing an important enabler for the new workflows we're implementing. The current focus of the
solution to automate the identification of the best cue points to insert advertising breaks is just the beginning,
as ADVisor has been designed to be highly extensible and our partner Fincons provides all the flexibility we
need to evolve."

Francesco Moretti, Deputy CEO and CEO International of Fincons Group, commented: "We are honoured to
have won two awards for these projects of primary importance. This is our third year winning the NAB Product
of the Year Award, following the successes of 2021, with the launch of the first NextGen TV Broadcast App for
TelevisaUnivision, and 2023, when we won for the Dynamic Ad Insertion solution created in collaboration with
Mediaset. Winning for the third time, and even twice, is a source of great pride and satisfaction for us, as it
demonstrates the value we bring to our customers, based on our solid experience and distinctive skills in
designing and developing outstanding solutions for the future of television, first in Europe and now, for several
years, in the United States. Winning for both a project in the US and for one in Europe is further proof of our
ability to innovate on an international scale in all the markets where we operate".
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The two awards confirm Fincons' ability to implement innovative solutions for the future of television on an international scale

MILAN, May 16, 2024 Fincons is very proud to announce that it has won two awards, in partnership with NBCUniversal
and Mediaset, at the 2024 NAB Show Product of the Year Awards, celebrated on April 16th during the NAB Show in Las Vegas. This official
awards programme recognizes the most significant and promising new solutions presented by exhibitors at the NAB Show, the preeminent
conference and exhibition driving the evolution of broadcast, media and entertainment produced by the National Association of
Broadcasters.

Fincons was selected by a qualified international panel of Media industry experts who recognized the added value and the high degree of
innovation of our solutions.

The first award in the Streaming category was assigned to Fincons and NBCUniversal for the development of the new NextGen TV
broadcast application based on the ATSC 3.0 standard and the Run3TV framework. This over-the-air product, which was officially unveiled
live on Monday, April 15th during the NAB Show, delivers a personalised and interactive viewing experience on NBC - and Telemundo -
owned stations NextGen TV broadcasts in four major US markets. It introduces new digital features to increase viewer engagement and
optionality, and enable new monetisation opportunities, while enhancing security controls and access to public service notifications.

A second award in the Al category went to Fincons for the ADVisor project, developed in partnership with Mediaset. This ground-
breaking solution harnesses the full potential of Al video technologies to improve operational efficiency, content discovery, content
monetization and viewer experience, addressing three specific key use cases:

1) automatic identification of frame-accurate suitable points within videos for inserting advertising breaks;

2) automatic understanding of content, topics and mood within video frames to match with advertisements with suitable content, enabling
contextual advertising;

3) automatic generation of metadata associated to videos to properly identify, describe and categorize content.

Luca Poloni, Group Chief Technology Officer at Mediaset, comments: "l am delighted that ADVisor has been recognized as a project of
excellence in such a prestigious environment, as it applies the potential of Al to a very concrete use case in the advertising area, bringing
clear benefits to our operational efficiency and representing an important enabler for the new workflows we're implementing. The current
focus of the solution to automate the identification of the best cue points to insert advertising breaks is just the beginning, as ADVisor has
been designed to be highly extensible and our partner Fincons provides all the flexibility we need to evolve."

Francesco Moretti, Deputy CEO and CEO International of Fincons Group, commented: "We are honoured to have won two awards for
these projects of primary importance. This is our third year winning the NAB Product of the Year Award, following the successes of 2021,
with the launch of the first NextGen TV Broadcast App for TelevisaUnivision, and 2023, when we won for the Dynamic Ad Insertion solution
created in collaboration with Mediaset. Winning for the third time, and even twice, is a source of great pride and satisfaction for us, as it
demonstrates the value we bring to our customers, based on our solid experience and distinctive skills in designing and developing
outstanding solutions for the future of television, first in Europe and now, for several years, in the United States. Winning for both a project
in the US and for one in Europe is further proof of our ability to innovate on an international scale in all the markets where we operate".
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Fincons is twice winner at the NAB Product of the
Year Awards 2024, with solutions realized in
partnership with leading broadcasters NBCUniversal
and Mediaset

The two awards confirm Fincons' ability to implement innovative solutions for the
future of television on an international scale

MILAN, May 16, 2024 Fincons is very proud to announce that it has
won two awards, in partnership with NBCUniversal and Mediaset, at the 2024 NAB
Show Product of the Year Awards, celebrated on April 16" during the NAB Show in
Las Vegas. This official awards programme recognizes the most significant and
promising new solutions presented by exhibitors at the NAB Show, the preeminent
conference and exhibition driving the evolution of broadcast, media and
entertainment produced by the National Association of Broadcasters.
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Fincons was selected by a qualified international panel of Media industry experts who
recognized the added value and the high degree of innovation of our solutions.

The first award in the Str i y was i to Fincons and
NBCUniversal for the development of the new NextGen TV broadcast
application based on the ATSC 3.0 standard and the Run3TV framework. This over-
the-air product, which was officially unveiled live on Monday, April 15t during the
NAB Show, delivers a personalised and interactive viewing experience on NBC - and
Telemundo - owned stations NextGen TV broadcasts in four major US markets. It
introduces new digital features to increase viewer engagement and optionality, and
enable new monetisation opportunities, while enhancing security controls and access
to public service notifications.

A second award in the AI category went to Fincons for the ADVisor project,
developed in partnership with Mediaset. This ground-breaking solution harnesses
the full potential of Al video technologies to improve operational efficiency, content
discovery, content monetization and viewer experience, addressing three specific key
use cases:

1) automatic identification of frame-accurate suitable points within videos for
inserting advertising breaks;

2) automatic understanding of content, topics and mood within video frames to
match with advertisements with suitable content, enabling contextual advertising;

3) automatic generation of metadata associated to videos to properly identify,
describe and categorize content.

Luca Poloni, Group Chief Technology Officer at Mediaset, comments: "Il am
delighted that ADVisor has been recognized as a project of excellence in such a
prestigious environment, as it applies the potential of Al to a very concrete use case
in the advertising area, bringing clear benefits to our operational efficiency and
representing an important enabler for the new workflows we're implementing. The
current focus of the solution to automate the identification of the best cue points to
insert advertising breaks is just the beginning, as ADVisor has been designed to be
highly extensible and our partner Fincons provides all the flexibility we need to
evolve."

Francesco Moretti, Deputy CEO and CEO International of Fincons Group,
commented: "We are honoured to have won two awards for these projects of primary
importance. This is our third year winning the NAB Product of the Year Award,
following the successes of 2021, with the launch of the first NextGen TV Broadcast
App for TelevisaUnivision, and 2023, when we won for the Dynamic Ad Insertion
solution created in collaboration with Mediaset. Winning for the third time, and even
twice, is a source of great pride and satisfaction for us, as it demonstrates the value
we bring to our customers, based on our solid experience and distinctive skills in
designing and developing outstanding solutions for the future of television, first in
Europe and now, for several years, in the United States. Winning for both a project in
the US and for one in Europe is further proof of our ability to innovate on an
international scale in all the markets where we operate".
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Fincons is twice winner at the NAB Product of the Year
Awards 2024, with solutions realized in partnership with
leading broadcasters NBCUniversal and Mediaset

The two awards confirm Fincons' ability to implement innovative solutions for the future of television on an international scale

MILAN, May 16,2024, Fincons is very proud to announce that it has won two awards, in partnership with NBCUniversal
and Mediaset, at the 2024 NAB Show Product of the Year Awards, celebrated on April 16th during the NAB Show in Las Vegas. This official
awards programme recognizes the most significant and promising new solutions presented by exhibitors at the NAB Show, the preeminent
conference and exhibition driving the evolution of broadcast, media and entertainment produced by the National Association of
Broadcasters.

Fincons was selected by a qualified international panel of Media industry experts who recognized the added value and the high degree of
innovation of our solutions.

The first award in the Streaming category was assigned to Fincons and NBCUniversal for the development of the new NextGen TV
broadcast application based on the ATSC 3.0 standard and the Run3TV framework. This over-the-air product, which was officially unveiled
live on Monday, April 15th during the NAB Show, delivers a personalised and interactive viewing experience on NBC - and Telemundo -
owned stations NextGen TV broadcasts in four major US markets. It introduces new digital features to increase viewer engagement and
optionality, and enable new monetisation opportunities, while enhancing security controls and access to public service notifications.

A second award in the Al category went to Fincons for the ADVisor project, developed in partnership with Mediaset. This ground-
breaking solution harnesses the full potential of Al video technologies to improve operational efficiency, content discovery, content
monetization and viewer experience, addressing three specific key use cases:

1) automatic identification of frame-accurate suitable points within videos for inserting advertising breaks;

2) automatic understanding of content, topics and mood within video frames to match with advertisements with suitable content, enabling
contextual advertising;

3) automatic generation of metadata associated to videos to properly identify, describe and categorize content.

Luca Poloni, Group Chief Technology Officer at Mediaset, comments: "l am delighted that ADVisor has been recognized as a project of
excellence in such a prestigious environment, as it applies the potential of Al to a very concrete use case in the advertising area, bringing
clear benefits to our operational efficiency and representing an important enabler for the new workflows we're implementing. The current
focus of the solution to automate the identification of the best cue points to insert advertising breaks is just the beginning, as ADVisor has
been designed to be highly extensible and our partner Fincons provides all the flexibility we need to evolve."

Francesco Moretti, Deputy CEO and CEO International of Fincons Group, commented: "We are honoured to have won two awards for
these projects of primary importance. This is our third year winning the NAB Product of the Year Award, following the successes of 2021,
with the launch of the first NextGen TV Broadcast App for TelevisaUnivision, and 2023, when we won for the Dynamic Ad Insertion solution
created in collaboration with Mediaset. Winning for the third time, and even twice, is a source of great pride and satisfaction for us, as it
demonstrates the value we bring to our customers, based on our solid experience and distinctive skills in designing and developing
outstanding solutions for the future of television, first in Europe and now, for several years, in the United States. Winning for both a project
in the US and for one in Europe is further proof of our ability to innovate on an international scale in all the markets where we operate".
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The two awards confirm Fincons' ability to implement innovative solutions for the future of television on an inter /
scale
MILAN, May 16, 2024 Fincons is very proud to announce that it has won two awards, in partnership with

NBCUniversal and Mediaset, at the 2024 NAB Show Product of the Year Awards, celebrated on April 16th during the NAB
Show in Las Vegas. This official awards programme recognizes the most significant and promising new solutions presented
by exhibitors at the NAB Show, the preeminent conference and exhibition driving the evolution of broadcast, media and
entertainment produced by the National Association of Broadcasters.

Fincons was selected by a qualified international panel of Media industry experts who recognized the added value and the
high degree of innovation of our solutions.

The first award in the Str i y was i d to Fincons and NBCUniversal for the development of
the new TV broad ion based on the ATSC 3.0 standard and the Run3TV framework. This over-the-
air product, which was officially unveiled live on Monday, April 15%" during the NAB Show, delivers a personalised and
interactive viewing experience on NBC - and Telemundo - owned stations NextGen TV broadcasts in four major US markets.
It introduces new digital features to increase viewer engagement and optionality, and enable new monetisation
opportunities, while enhancing security controls and access to public service notifications.

A second award in the AI category went to Fincons for the ADVisor project, developed in partnership with
Mediaset. This ground-breaking solution harnesses the full potential of AI video technologies to improve operational
efficiency, content discovery, content monetization and viewer experience, addressing three specific key use cases:

1) automatic identification of frame-accurate suitable points within videos for inserting advertising breaks;

2) automatic understanding of content, topics and mood within video frames to match with advertisements with suitable
content, enabling contextual advertising;

3) automatic generation of metadata associated to videos to properly identify, describe and categorize content.

Luca Poloni, Group Chief Technology Officer at Mediaset, comments: "I am delighted that ADVisor has been
recognized as a project of excellence in such a prestigious environment, as it applies the potential of AI to a very concrete
use case in the advertising area, bringing clear benefits to our operational efficiency and representing an important enabler
for the new workflows we're implementing. The current focus of the solution to automate the identification of the best cue
points to insert advertising breaks is just the beginning, as ADVisor has been designed to be highly extensible and our
partner Fincons provides all the flexibility we need to evolve."

Francesco Moretti, Deputy CEO and CEO International of Fincons Group, commented: "We are honoured to have won
two awards for these projects of primary importance. This is our third year winning the NAB Product of the Year Award,
following the successes of 2021, with the launch of the first NextGen TV Broadcast App for TelevisaUnivision, and 2023,
when we won for the Dynamic Ad Insertion solution created in collaboration with Mediaset. Winning for the third time, and
even twice, is a source of great pride and satisfaction for us, as it demonstrates the value we bring to our customers, based
on our solid experience and distinctive skills in designing and developing outstanding solutions for the future of television,
first in Europe and now, for several years, in the United States. Winning for both a project in the US and for one in Europe is
further proof of our ability to innovate on an international scale in all the markets where we operate".
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Fincons is twice winner at the NAB Product of the Year
Awards 2024, with solutions realized in partnership
with leading broadcasters NBCUniversal and Mediaset

The two awards confirm Fincons' ability to implement innovative solutions for the future of televis

on on

national scale

MILAN, May 16, 2024 Fincons is very proud to announce that it has won two awards, in

partnership with NBCUniversal and Mediaset, at the 2024 NAB Show Product of the Year Awards,

celebrated on April 16" during the NAB Show in Las Vegas. This official awards programme recognizes
the most significant and promising new solutions presented by exhibitors at the NAB Show, the
preeminent conference and exhibition driving the evolution of broadcast, media and entertainment
produced by the National Association of Broadcasters.
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added value and the high degree of innovation of our solutions

The first award in the Streaming category was assigned to Fincons and NBCUniversal for the

development of the new NextGen TV broadcast application based on the AT 3.(

andard and the

Run3TV framework. This over-the-air product, which was officially unveiled live on Monday, April 18

during the NAB Show, delivers a personalised and interactive viewing experience on NBC - and

Telemundo - owned stations NextGen TV broadcasts in four major US markets. It introduces new digital

features to increase viewer engagement and optionality, and enable new monetisation opportunities,

while enhancing security controls and access to public service notifications.

A second award in the Al category went to Fincons for the ADVisor project, developed in

partnership with Mediaset. This ground-breaking solution hamesses the full potential of Al video

technologies to improve operational efficiency, content dis and viewer

overy, content monetiza

experience, addressing three specific key use cases

1) automatic identification of frame-accurate suitable points within videos for inserting advertising bre:

2) automatic understanding of content, topics and mood within video frames to match with

adverti:

sments with suitable content, enabling contextual advertising

3) automati

c generation of metadata associated to videos to properly identify, describe and categorize

content

Luca Poloni, Group Chief Technology Officer at Mediaset,

omments: | am delighted that ADVisor

has been recognized as a project of ex
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potential of Al to a very concrete 2 in the advertising area, bringing clear benefits to our

operational efficiency and representing an important enabler for the new workflows we're implementing
The

urrent focus of the solution to automate the identification of the &
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breaks is just the beginning, as ADVisor has been designed to be highly extensible and our partner

Fincons provides all the flexibility we need to evolve.”

Francesco Moretti, Deputy CEO and CEO International of Fincons Group, commented: "We are

honoured to have won two awards for the

se projects of primary importance. This is our third year winning

the NAB Product of the Year Award, following the successes of 2021, with the launch of the first NextGen

TV Broadcast App for TelevisaUnivision, and 2023, when we won for the Dynamic Ad Insertion solution
created in collaboration with Mediaset. Winning for the third time, and even twice, is a source of great

pride and satisfaction for us, as it demonstrates the value we bring to our customers, based on our solid

experience and distinctive skills in designing and developing outstanding solutions for the future of

television, first in Europe and now, for several years, in the United States. Winning for both a project in

the US and for one in E

urope is further proof of our ability to innovate on an intemational scale in all the

arkets where we operate”
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Fincons is twice winner at the NAB Product of the
Year Awards 2024, with solutions realized in
partnership with leading broadcasters
NBCUniversal and Mediaset
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The two awards confirm Fincons' ability to implement innovative solutions for the future

of television on an international scale

MILAN, May 16, 2024 Fincons is very proud to announce that it has
won two awards, in partnership with NBCUniversal and Mediaset, at the 2024 NAB
Show Product of the Year Awards, celebrated on April 16 during the NAB Show in Las
Vegas. This official awards programme recognizes the most significant and promising
new solutions presented by exhibitors at the NAB Show, the preeminent conference and
exhibition driving the evolution of broadcast, media and entertainment produced by the

National Association of Broadcasters.

Fincons was selected by a qualified international panel of Media industry experts who
recognized the added value and the high degree of innovation of our solutions.

The first award in the Streaming category was assigned to Fincons and
NBCUniversal for the development of the new NextGen TV broadcast
application based on the ATSC 3.0 standard and the Run3TV framework. This over-
the-air product, which was officially unveiled live on Monday, April 15t during the NAB
Show, delivers a i and i ive viewing i on NBC - and

Telemundo - owned stations NextGen TV broadcasts in four major US markets. It
introduces new digital features to increase viewer engagement and optionality, and
enable new monetisation opportunities, while enhancing security controls and access to
public service notifications.

A second award in the Al category went to Fincons for the ADVisor project,
developed in partnership with Mediaset. This ground-breaking solution harnesses

the full potential of Al video ies to improve { icil content

discovery, content monetization and viewer experience, addressing three specific key

use cases:

1) automatic identification of frame-accurate suitable points within videos for inserting
advertising breaks;

2) automatic understanding of content, topics and mood within video frames to match
with advertisements with suitable content, enabling contextual advertising;

3) { ion of i to videos to properly identify, describe
and categorize content.

Luca Poloni, Group Chief Officer at i "lam

delighted that ADVisor has been recognized as a project of excellence in such a
prestigious environment, as it applies the potential of Al to a very concrete use case in
the advertising area, bringing clear benefits to our operational efficiency and
representing an important enabler for the new workflows we're implementing. The
current focus of the solution to automate the identification of the best cue points to
insert advertising breaks is just the beginning, as ADVisor has been designed to be
highly extensible and our partner Fincons provides all the flexibility we need to evolve."

Francesco Moretti, Deputy CEO and CEO International of Fincons Group,
commented: "We are honoured to have won two awards for these projects of primary
importance. This is our third year winning the NAB Product of the Year Award, following
the successes of 2021, with the launch of the first NextGen TV Broadcast App for
TelevisaUnivision, and 2023, when we won for the Dynamic Ad Insertion solution created
in collaboration with Mediaset. Winning for the third time, and even twice, is a source of
great pride and sati: ion for us, as it the value we bring to our

customers, based on our solid experience and distinctive skills in designing and
developing outstanding solutions for the future of television, first in Europe and now, for
several years, in the United States. Winning for both a project in the US and for one in
Europe is further proof of our ability to innovate on an international scale in all the

markets where we operate".
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Fincons is twice winner at the NAB Product of the
Year Awards 2024, with solutions realized in
partnership with leading broadcasters NBCUniversal
and Mediaset

The two awards confirm Fincons' ability to implement innovative solutions for the future of
television on an international scale

MILAN, May 16, 2024 Fincons is very proud to announce that it has won two
awards, in partnership with NBCUniversal and Mediaset, at the 2024 NAB Show Product of the Year
Awards, celebrated on April 16" during the NAB Show in Las Vegas. This official awards programme
recognizes the most significant and promising new solutions presented by exhibitors at the NAB
Show, the preeminent conference and exhibition driving the evolution of broadcast, media and
entertainment produced by the National Association of Broadcasters.
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Fincons was selected by a qualified international panel of Media industry experts who recognized
the added value and the high degree of innovation of our solutions.

The first award in the Streaming category was assigned to Fincons and NBCUniversal for the
of the new TV broad ication based on the ATSC 3.0 standard

and the Run3TV framework. This over-the-air product, which was officially unveiled live on Monday,

April 15" during the NAB Show, delivers a personalised and interactive viewing experience on NBC -
and Telemundo - owned stations NextGen TV broadcasts in four major US markets. It introduces
new digital features to increase viewer engagement and optionality, and enable new monetisation
opportunities, while enhancing security controls and access to public service notifications.

A second award in the Al category went to Fincons for the ADVisor project, developed in
partnership with Mediaset. This ground-breaking solution harnesses the full potential of Al video
technologies to improve operational efficiency, content discovery, content monetization and viewer
experience, addressing three specific key use cases:

1) automatic identification of frame-accurate suitable points within videos for inserting advertising
breaks;

2) automatic understanding of content, topics and mood within video frames to match with
advertisements with suitable content, enabling contextual advertising;

3) automatic generation of metadata associated to videos to properly identify, describe and
categorize content.

Luca Poloni, Group Chief Technology Officer at Mediaset, comments: "l am delighted that
ADVisor has been recognized as a project of excellence in such a prestigious environment, as it
applies the potential of Al to a very concrete use case in the advertising area, bringing clear benefits
to our operational efficiency and representing an important enabler for the new workflows we're
implementing. The current focus of the solution to automate the identification of the best cue
points to insert advertising breaks is just the beginning, as ADVisor has been designed to be highly
extensible and our partner Fincons provides all the flexibility we need to evolve."

Francesco Moretti, Deputy CEO and CEO International of Fincons Group, commented: "We are
honoured to have won two awards for these projects of primary importance. This is our third year
winning the NAB Product of the Year Award, following the successes of 2021, with the launch of the
first NextGen TV Broadcast App for TelevisaUnivision, and 2023, when we won for the Dynamic Ad
Insertion solution created in collaboration with Mediaset. Winning for the third time, and even
twice, is a source of great pride and satisfaction for us, as it demonstrates the value we bring to our
customers, based on our solid experience and distinctive skills in designing and developing
outstanding solutions for the future of television, first in Europe and now, for several years, in the
United States. Winning for both a project in the US and for one in Europe is further proof of our
ability to innovate on an international scale in all the markets where we operate".
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Fincons is twice winner at the NAB Product of
the Year Awards 2024, with solutions realized
in partnership with leading broadcasters
NBCUniversal and Mediaset

The two awards confirm Fincons' ability to implement innovative solutions for the future of television on an international scale

MILAN, May 16, 2024 Fincons is very proud to announce that it has won two awards, in partnership with NBCUniversal and Mediaset, at
the 2024 NAB Show Product of the Year Awards, celebrated on April 16" during the NAB Show in Las Vegas. This official awards programme recognizes the
most significant and promising new solutions presented by exhibitors at the NAB Show, the preeminent conference and exhibition driving the evolution of

broadcast, media and entertainment produced by the National Association of Broadcasters.
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Fincons was selected by a qualified international panel of Media industry experts who recognized the added value and the high degree of innovation of our

solutions.

The first award in the Streaming category was assigned to Fincons and NBCUniversal for the development of the new NextGen TV broadcast
application based on the ATSC 3.0 standard and the Run3TV framework. This over-the-air product, which was officially unveiled live on Monday, April 15
during the NAB Show, delivers a personalised and interactive viewing experience on NBC - and Telemundo - owned stations NextGen TV broadcasts in four
major US markets. It introduces new digital features to increase viewer engagement and optionality, and enable new monetisation opportunities, while

enhancing security controls and access to public service notifications.

A second award in the Al category went to Fincons for the ADVisor project, developed in partnership with Mediaset. This ground-breaking solution
harnesses the full potential of Al video technologies to improve operational efficiency, content discovery, content monetization and viewer experience,
addressing three specific key use cases:

1) automatic identification of frame-accurate suitable points within videos for inserting advertising breaks;

2) automatic understanding of content, topics and mood within video frames to match with advertisements with suitable content, enabling contextual

advertising;

3) automatic generation of metadata associated to videos to properly identify, describe and categorize content.

Luca Poloni, Group Chief Technology Officer at Medi: comments: "I am delighted that ADVisor has been recognized as a project of excellence in such a

prestigious environment, as it applies the potential of Al to a very concrete use case in the advertising area, bringing clear benefits to our operational
efficiency and representing an important enabler for the new workflows we're implementing. The current focus of the solution to automate the identification
of the best cue points to insert advertising breaks is just the beginning, as ADVisor has been designed to be highly extensible and our partner Fincons
provides all the flexibility we need to evolve.”

Francesco Moretti, Deputy CEO and CEO International of Fincons Group, commented: "We are honoured to have won two awards for these projects of
primary importance. This is our third year winning the NAB Product of the Year Award, following the successes of 2021, with the launch of the first NextGen
TV Broadcast App for TelevisaUnivision, and 2023, when we won for the Dynamic Ad Insertion solution created in collaboration with Mediaset. Winning for
the third time, and even twice, is a source of great pride and satisfaction for us, as it demonstrates the value we bring to our customers, based on our solid
experience and distinctive skills in designing and developing outstanding solutions for the future of television, first in Europe and now, for several years, in
the United States. Winning for both a project in the US and for one in Europe is further proof of our ability to innovate on an international scale in all the
markets where we operate”.
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Fincons is twice winner at the NAB Product of the Year
Awards 2024, with solutions realized in partnership
with leading broadcasters NBCUniversal and Mediaset

The two awards confirm Fincons' ability to implement innovative solutions for the future of television on an international scale

MILAN, May 16, 2024 . Fincons is very proud to announce that it has won two awards, in partnership with
NBCUniversal and Mediaset, at the 2024 NAB Show Product of the Year Awards, celebrated on April 16" during the NAB Show in Las
Vegas. This official awards programme recognizes the most significant and promising new solutions presented by exhibitors at the NAB
Show, the preeminent conference and exhibition driving the evolution of broadcast, media and entertainment produced by the National
Association of Broadcasters.

Fincons was selected by a qualified international panel of Media industry experts who recognized the added value and the high degree of
innovation of our solutions.

The first award in the Streaming category was assigned to Fincons and NBCUniversal for the development of the new
NextGen TV broadcast application based on the ATSC 3.0 standard and the Run3TV framework. This over-the-air product, which
was officially unveiled live on Monday, April 15t during the NAB Show, delivers a personalised and interactive viewing experience on
NBC - and Telemundo - owned stations NextGen TV broadcasts in four major US markets. It introduces new digital features to increase
viewer engagement and optionality, and enable new monetisation opportunities, while enhancing security controls and access to public
service notifications.

A second award in the Al category went to Fincons for the ADVisor project, developed in partnership with Mediaset. This
ground-breaking solution harnesses the full potential of Al video technologies to improve operational efficiency, content discovery,
content monetization and viewer experience, addressing three specific key use cases:

1) automatic identification of frame-accurate suitable points within videos for inserting advertising breaks;

2) automatic understanding of content, topics and mood within video frames to match with advertisements with suitable content,
enabling contextual advertising;

3) automatic generation of metadata associated to videos to properly identify, describe and categorize content.

Luca Poloni, Group Chief Technology Officer at Mediaset, comments: "I am delighted that ADVisor has been recognized as a
project of excellence in such a prestigious environment, as it applies the potential of Al to a very concrete use case in the advertising
area, bringing clear benefits to our operational efficiency and representing an important enabler for the new workflows we're
implementing. The current focus of the solution to automate the identification of the best cue points to insert advertising breaks is just
the beginning, as ADVisor has been designed to be highly extensible and our partner Fincons provides all the flexibility we need to
evolve.

Francesco Moretti, Deputy CEO and CEO International of Fincons Group, commented: "We are honoured to have won two
awards for these projects of primary importance. This is our third year winning the NAB Product of the Year Award, following the
successes of 2021, with the launch of the first NextGen TV Broadcast App for TelevisaUnivision, and 2023, when we won for the Dynamic
Ad Insertion solution created in collaboration with Mediaset. Winning for the third time, and even twice, is a source of great pride and
satisfaction for us, as it demonstrates the value we bring to our customers, based on our solid experience and distinctive skills in
designing and developing outstanding solutions for the future of television, first in Europe and now, for several years, in the United
States. Winning for both a project in the US and for one in Europe is further proof of our ability to innovate on an international scale in
all the markets where we operate".
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Fincons is twice winner at the NAB Product of
the Year Awards 2024, with solutions realized in
partnership with leading broadcasters
NBCUniversal and Mediaset

The two awards confirm Fincons' ability to implement innovative solutions for the future of television on an international scale

MILAN, May 16, 2024 Fincons is very proud to announce that it has won two awards, in partnership with NBCUniversal and
Mediaset, at the 2024 NAB Show Product of the Year Awards, celebrated on April 16" during the NAB Show in Las Vegas. This official awards
programme recognizes the most significant and promising new solutions presented by exhibitors at the NAB Show, the preeminent conference
and exhibition driving the evolution of broadcast, media and entertainment produced by the National Association of Broadcasters.

Fincons was selected by a qualified international panel of Media industry experts who recognized the added value and the high degree of
innovation of our solutions.

The first award in the Streaming category was assigned to Fincons and NBCUniversal for the development of the new
NextGen TV broadcast application based on the ATSC 3.0 standard and the Run3TV framework. This over-the-air product, which was
officially unveiled live on Monday, April 15" during the NAB Show, delivers a personalised and interactive viewing experience on NBC - and
Telemundo - owned stations NextGen TV broadcasts in four major US markets. It introduces new digital features to increase viewer
engagement and optionality, and enable new monetisation opportunities, while enhancing security controls and access to public service
notifications.

A second award in the Al category went to Fincons for the ADVisor project, developed in partnership with Mediaset. This
ground-breaking solution harnesses the full potential of Al video technologies to improve operational efficiency, content discovery, content
monetization and viewer experience, addressing three specific key use cases:

1) automatic identification of frame-accurate suitable points within videos for inserting advertising breaks;

2) automatic understanding of content, topics and mood within video frames to match with advertisements with suitable content, enabling
contextual advertising;

3) automatic generation of metadata associated to videos to properly identify, describe and categorize content.

Luca Poloni, Group Chief Technology Officer at Mediaset, comments: "l am delighted that ADVisor has been recognized as a project of
excellence in such a prestigious environment, as it applies the potential of Al to a very concrete use case in the advertising area, bringing clear
benefits to our operational efficiency and representing an important enabler for the new workflows we're implementing. The current focus of
the solution to automate the identification of the best cue points to insert advertising breaks is just the beginning, as ADVisor has been designed
to be highly extensible and our partner Fincons provides all the flexibility we need to evolve."

Francesco Moretti, Deputy CEO and CEO International of Fincons Group, commented: “We are honoured to have won two awards
for these projects of primary importance. This is our third year winning the NAB Product of the Year Award, following the successes of 2021,
with the launch of the first NextGen TV Broadcast App for TelevisaUnivision, and 2023, when we won for the Dynamic Ad Insertion solution
created in collaboration with Mediaset. Winning for the third time, and even twice, is a source of great pride and satisfaction for us, as it
demonstrates the value we bring to our customers, based on our solid experience and distinctive skills in designing and developing outstanding
solutions for the future of television, first in Europe and now, for several years, in the United States. Winning for both a project in the US and for
one in Europe is further proof of our ability to innovate on an international scale in all the markets where we operate”.
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Fincons is twice winner at the NAB Product of the Year Awards 2024, with solutions realized in partnership with leading broadcasters
NBCUniversal and Mediaset

The two awards confirm Fincons' ability to implement innovative solutions for the future of television on an international scale

MILAN, May 16, 2024 Fincons is very proud to announce that it has won two awards, in partnership with NBCUniversal and Mediaset, at
the 2024 NAB Show Product of the Year Awards, celebrated on April 16t during the NAB Show in Las Vegas. This official awards programme recognizes
the most significant and promising new solutions presented by exhibitors at the NAB Show, the preeminent conference and exhibition driving the

evolution of broadcast, media and entertainment produced by the National Association of Broadcasters.

et T

Fincons was selected by a qualified international panel of Media industry experts who recognized the added value and the high degree of innovation of our

solutions.

The first award in the Streaming category was assigned to Fincons and NBCUniversal for the development of the new NextGen TV broadcast
application based on the ATSC 3.0 standard and the Run3TV framework. This over-the-air product, which was officially unveiled live on Monday, April 15"
during the NAB Show, delivers a personalised and interactive viewing experience on NBC - and Telemundo - owned stations NextGen TV broadcasts in
four major US markets. It introduces new digital features to increase viewer engagement and optionality, and enable new monetisation opportunities,

while enhancing security controls and access to public service notifications.

Asecond award in the Al category went to Fincons for the ADVisor project, developed in partnership with Mediaset. This ground-breaking solution
harnesses the full potential of Al video technologies to improve operational efficiency, content discovery, content monetization and viewer experience,

addressing three specific key use cases:

1) automatic identification of frame-accurate suitable points within videos for inserting advertising breaks:

2) automatic understanding of content, topics and mood within video frames to match with advertisements with suitable content, enabling contextual

advertising;

3) automatic generation of metadata associated to videos to properly identify, describe and categorize content.

Luca Poloni, Group Chief y Officer at i , comments: "l am delighted that ADVisor has been recognized as a project of excellence in
such a prestigious environment, as it applies the potential of Al to a very concrete use case in the advertising area, bringing clear benefits to our
operational efficiency and representing an important enabler for the new workflows we're implementing. The current focus of the solution to automate the
identification of the best cue points to insert advertising breaks is just the beginning, as ADVisor has been designed to be highly extensible and our
partner Fincons provides all the flexibility we need to evolve."

Francesco Moretti, Deputy CEO and CEO International of Fincons Group, commented: "We are honoured to have won two awards for these projects of
primary importance. This is our third year winning the NAB Product of the Year Award, following the successes of 2021, with the launch of the first
NextGen TV Broadcast App for TelevisaUnivision, and 2023, when we won for the Dynamic Ad Insertion solution created in collaboration with Mediaset.
Winning for the third time, and even twice, is a source of great pride and satisfaction for us, as it demonstrates the value we bring to our customers, based
on our solid experience and distinctive skills in designing and developing outstanding solutions for the future of television, first in Europe and now, for
several years, in the United States. Winning for both a project in the US and for one in Europe is further proof of our ability to innovate on an international

scale in all the markets where we operate”.
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Fincons is twice
winner at the
NAB Product of
= the Year Awards
2024, with
solutions
realized in
partnership with
leading
broadcasters
NBCUniversal
and Mediaset

Thursday, May 16, 2024 at 2:00pm GMT+2

The two awards confirm Fincons' ability to implement innovative solutions for the
future of television on an international scale

MILAN, May 16, 2024 Fincons is very proud to announce that it has
won two awards, in partnership with NBCUniversal and Mediaset, at the 2024 NAB
Show Product of the Year Awards, celebrated on April 16" during the NAB Show in
Las Vegas. This official awards programme recognizes the most significant and
promising new solutions presented by exhibitors at the NAB Show, the preeminent
conference and exhibition driving the evolution of broadcast, media and
entertainment produced by the National Association of Broadcasters.

Fincons was selected by a - i
qualified international panel o e V"

of Media industry experts

who recognized the added

value and the high degree of
innovation of our solutions.

The first award in the
Streaming category was
assigned to Fincons and
NBCUniversal for the of the new TV broadcast
application based on the ATSC 3.0 standard and the Run3TV framework. This
over-the-air product, which was officially unveiled live on Monday, April 15 during
the NAB Show, delivers a personalised and interactive viewing experience on NBC -
and Telemundo - owned stations NextGen TV broadcasts in four major US markets.
It introduces new digital features to increase viewer engagement and optionality,
and enable new monetisation opportunities, while enhancing security controls and
access to public service notifications.

A second award in the Al category went to Fincons for the ADVisor
project, developed in partnership with Mediaset. This ground-breaking
solution harnesses the full potential of Al video technologies to improve
operational efficiency, content discovery, content monetization and viewer
experience, addressing three specific key use cases:

1) automatic identification of frame-accurate suitable points within videos for
inserting advertising breaks;

2) automatic understanding of content, topics and mood within video frames to
match with advertisements with suitable content, enabling contextual advertising:
3) automatic generation of metadata associated to videos to properly identify,
describe and categorize content.

Luca Poloni, Group Chief Technology Officer at Mediaset, comments: "l am
delighted that ADVisor has been recognized as a project of excellence in such a
prestigious environment, as it applies the potential of Al to a very concrete use case
in the advertising area, bringing clear benefits to our operational efficiency and
representing an important enabler for the new workflows we're implementing. The
current focus of the solution to automate the identification of the best cue points to
insert advertising breaks is just the beginning, as ADVisor has been designed to be
highly extensible and our partner Fincons provides all the flexibility we need to
evolve."

Francesco Moretti, Deputy CEO and CEO International of Fincons Group,
commented: "We are honoured to have won two awards for these projects of
primary importance. This is our third year winning the NAB Product of the Year
Award, following the successes of 2021, with the launch of the first NextGen TV
Broadcast App for TelevisaUnivision, and 2023, when we won for the Dynamic Ad
Insertion solution created in collaboration with Mediaset. Winning for the third
time, and even twice, is a source of great pride and satisfaction for us, as it
demonstrates the value we bring to our customers, based on our solid experience
and di ive skills in designing and i ing solutions for the
future of television, first in Europe and now, for several years, in the United States.
Winning for both a project in the US and for one in Europe is further proof of our
ability to innovate on an international scale in all the markets where we operate”.
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Fincons is twice winner at the NAB
Product of the Year Awards 2024,
with solutions realized in partner-
ship with leading broadcasters
NBCUniversal and Mediaset

The two awards confirm Fincons' ability to implement innovative solutions
for the future of television on an international scale

MILAN, May 16, 2024 Fincons is very proud to announce that
it has won two awards, in partnership with NBCUniversal and Mediaset, at
the 2024 NAB Show Product of the Year Awards, celebrated on April 16"
during the NAB Show in Las Vegas. This official awards programme
recognizes the most significant and promising new solutions presented by
exhibitors at the NAB Show, the preeminent conference and exhibition
driving the evolution of broadcast, media and entertainment produced by
the National Association of Broadcasters.

Fincons was selected by a qualified international panel of Media industry
experts who recognized the added value and the high degree of innovation
of our solutions.

The first award in the Streaming category was assigned to Fincons and
for the ¥ of the new v
application based on the ATSC 3.0 standard and the Run3TV framework.
This over-the-air product, which was officially unveiled live on Monday, April
15" during the NAB Show, delivers a personalised and interactive viewing
experience on NBC - and Telemundo - owned stations NextGen TV
broadcasts in four major US markets. It introduces new digital features to
increase viewer engagement and optionality, and enable new
monetisation opportunities, while enhancing security controls and access
to public service notifications.

A second award in the Al category went to Fincons for the ADVisor project,

ped in p ip with i This ground-breaking solution
harnesses the full potential of Al video technologies to improve operational
efficiency, content discovery, content monetization and viewer experience,
addressing three specific key use cases:

1) automatic identification of frame-accurate suitable points within videos
for inserting advertising breaks;

2) automatic understanding of content, topics and mood within video
frames to match with advertisements with suitable content, enabling
contextual advertising;

3) automatic generation of metadata associated to videos to properly
identify, describe and categorize content.

Luca Poloni, Group Chief Officer at comments: "l am
delighted that ADVisor has been recognized as a project of excellence in
such a prestigious environment, as it applies the potential of Al to a very
concrete use case in the advertising areq, bringing clear benefits to our
operational efficiency and representing an important enabler for the new
workflows we're implementing. The current focus of the solution to
automate the identification of the best cue points to insert advertising
breaks is just the beginning, as ADVisor has been designed to be highly
extensible and our partner Fincons provides all the flexibility we need to
evolve.”

Francesco Moretti, Deputy CEO and CEO International of Fincons Group,
commented: "We are honoured to have won two awards for these projects
of primary importance. This is our third year winning the NAB Product of the
Year Award, following the successes of 2021, with the launch of the first
NextGen TV Broadcast App for TelevisaUnivision, and 2023, when we won for
the Dynamic Ad Insertion solution created in collaboration with Mediaset.
Winning for the third time, and even twice, is a source of great pride and
satisfaction for us, as it demonstrates the value we bring to our customers,
based on our solid experience and distinctive skills in designing and
developing outstanding solutions for the future of television, first in Europe
and now, for several years, in the United States. Winning for both a project in
the US and for one in Europe is further proof of our ability to innovate on an
international scale in all the markets where we operate”.
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Fincons is twice winner at the NAB Product of the
Year Awards 2024, with solutions realized in
partnership with leading broadcasters NBCUniversal
and Mediaset

Thursday, May 16, 2024 at 2:00pm GMT+2

The two awards confirm Fincons' ability to impl i i lutions for the future of television on an
international scale
MILAN, May 16, 2024 , , - Fincons is very proud to announce that it has won two awards, in partnership

with NBCUniversal and Mediaset, at the 2024 NAB Show Product of the Year Awards, celebrated on April 16™ during the
NAB Show in Las Vegas. This official awards programme recognizes the most significant and promising new solutions
presented by exhibitors at the NAB Show, the preeminent conference and exhibition driving the evolution of broadcast,
media and entertainment produced by the National Association of Broadcasters.

Fincons was selected by a qualified international panel of
Media industry experts who recognized the added value and
the high degree of innovation of our solutions.

The first award in the Streaming category was
assigned to Fincons and NBCUniversal for the
development of the new NextGen TV broadcast
application based on the ATSC 3.0 standard and the Run3TV
framework. This over-the-air product, which was officially
unveiled live on Monday, April 15 during the NAB Show,
delivers a personalised and interactive viewing experience on NBC - and Telemundo - owned stations NextGen TV
broadcasts in four major US markets. It introduces new digital features to increase viewer engagement and optionality,
and enable new monetisation opportunities, while enhancing security controls and access to public service notifications.

A second award in the Al category went to Fincons for the ADVisor project, developed in partnership
with Mediaset. This ground-breaking solution harnesses the full potential of Al video technologies to improve
operational efficiency, content discovery, content monetization and viewer experience, addressing three specific key use
cases:

1) automatic identification of frame-accurate suitable points within videos for inserting advertising breaks;

2) automatic understanding of content, topics and mood within video frames to match with advertisements with suitable
content, enabling contextual advertising;

3) automatic generation of metadata associated to videos to properly identify, describe and categorize content.

Luca Poloni, Group Chief Technology Officer at Medi. c : "I am delighted that ADVisor has been
recognized as a project of excellence in such a prestigious environment, as it applies the potential of Al to a very concrete
use case in the advertising area, bringing clear benefits to our operational efficiency and representing an important
enabler for the new workflows we're implementing. The current focus of the solution to automate the identification of the
best cue points to insert advertising breaks is just the beginning, as ADVisor has been designed to be highly extensible
and our partner Fincons provides all the flexibility we need to evolve."

Francesco Moretti, Deputy CEO and CEO International of Fincons Group, commented: "We are honoured to
have won two awards for these projects of primary importance. This is our third year winning the NAB Product of the
Year Award, following the successes of 2021, with the launch of the first NextGen TV Broadcast App for
TelevisaUnivision, and 2023, when we won for the Dynamic Ad Insertion solution created in collaboration with Mediaset.
‘Winning for the third time, and even twice, is a source of great pride and satisfaction for us, as it demonstrates the value
we bring to our customers, based on our solid experience and distinctive skills in designing and developing outstanding
solutions for the future of television, first in Europe and now, for several years, in the United States. Winning for both a
project in the US and for one in Europe is further proof of our ability to innovate on an international scale in all the
markets where we operate”.


https://pr.wncbusiness.com/article/Fincons-is-twice-winner-at-the-NAB-Product-of-the-Year-Awards-2024-with-solutions-realized-in-partnership-with-leading-broadcasters-NBCUniversal-and-Mediaset?storyId=6645f61d2978bc51edff8f8c

Publication: Chinese Wire
Date: 16.05.2024
Link

ChineseWire provides insights and opportunities in Chinese companies.

ChineseWire Contact us: (310) 299-1717 X) (§) (in

Home About Companies NewsRoom Events Contact

HEADLINES xtend Technological Solutions in SaaS Market

Category
= News

Fincons is twice winner at the - Skt
NAB Product of the Year

Awards 2024, with solutions

realized in partnership with

leading broadcasters

NBCUniversal and Mediaset

Thursday, May 16, 2024 at 2:00pm GMT+2

The two awards confirm Fincons' ability to implement innovative solutions for the future of television on an international
scale

MILAN, May 16, 2024 Fincons is very proud to announce that it has won two awards, in partnership
with NBCUniversal and Mediaset, at the 2024 NAB Show Product of the Year Awards, celebrated on April 16™ during
the NAB Show in Las Vegas. This official awards gnizes the most signi it and promising new
solutions presented by exhibitors at the NAB Show, the preeminent conference and exhibition driving the evolution of
broadcast, media and entertainment produced by the National Association of Broadcasters.

Fincons was selected by a qualified international panel of
Media industry experts who recognized the added value and
the high degree of innovation of our solutions.

The first award in the Streaming category was assigned
to Fincons and NBCUniversal for the development of the
new NextGen TV broadcast application based on the
ATSC 3.0 standard and the Run3TV framework. This over-
the-air product, which was officially unveiled live on Monday,
April 15! during the NAB Show, delivers a personalised and
interactive viewing experience on NBC - and Telemundo - owned stations NextGen TV broadcasts in four major US
markets. It introduces new digital features to increase viewer engagement and optionality, and enable new
monetisation opportunities, while enhancing security controls and access to public service notifications.

A second award in the Al category went to Fincons for the ADVisor project, developed in partnership with
Mediaset. This ground-breaking solution harnesses the full potential of Al video ies to improve
efficiency, content discovery, content monetization and viewer experience, addressing three specific key use cases:

1) ic i ification of fi rrate suitable points within videos for inserting advertising breaks;

2) automatic understanding of content, topics and mood within video frames to match with advertisements with suitable
content, enabling contextual advertising;

3) automatic generation of metadata associated to videos to properly identify, describe and categorize content.

Luca Poloni, Group Chief Officer at it "l am deli that ADVisor has been
recognized as a project of excellence in such a prestigious environment, as it applies the potential of Al to a very
concrete use case in the advertising area, bringing clear benefits to our operational efficiency and representing an
important enabler for the new workflows we're implementing. The current focus of the solution to automate the
identification of the best cue points to insert advertising breaks is just the beginning, as ADVisor has been designed to
be highly extensible and our partner Fincons provides all the flexibility we need to evolve.”

Francesco Moretti, Deputy CEO and CEO International of Fincons Group, commented: "We are honoured to have
won two awards for these projects of primary importance. This is our third year winning the NAB Product of the Year
Award, following the successes of 2021, with the launch of the first NextGen TV Broadcast App for TelevisaUnivision,
and 2023, when we won for the Dynamic Ad Insertion solution created in collaboration with Mediaset. Winning for the
third time, and even twice, is a source of great pride and sati: ion for us, as it the value we bring to
our customers, based on our solid experience and distinctive skills in designing and developing outstanding solutions
for the future of television, first in Europe and now, for several years, in the United States. Winning for both a project in
the US and for one in Europe is further proof of our ability to innovate on an international scale in all the markets where
we operate”.
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Fincons is twice winner at the NAB Product of the Year Awards 2024, with solutions
realized in partnership with leading broadcasters NBCUniversal and Mediaset

The two awards confirm Fincons' ability to implement innovative solutions for the future of television on an international scale

MILAN, May 16, 2024 Fincons is very proud to announce that it has won two awards, in partnership with NBCUniversal and Mediaset, at the 2024 NAB Show

Product of the Year Awards, celebrated on April 16" during the NAB Show in Las Vegas. This official awards programme recognizes the most significant and promising new
solutions presented by exhibitors at the NAB Show, the preeminent conference and exhibition driving the evolution of broadcast, media and entertainment produced by the

National Association of Broadcasters

Gor  ™Paosucr “Paosicr
-~ Y faRve

Fincons was selected by a qualified international panel of Media industry experts who recognized the added value and the high degree of innovation of our solutions

The first award in the Streaming category was assigned to Fincons and NBCUniversal for the development of the new NextGen TV broadcast application based on the ATSC
3.0 standard and the Run3TV framework. This over-the-air product, which was officially unveiled live on Monday, April 15" during the NAB Show, delivers a personalised and
interactive viewing experience on NBC - and Telemundo - owned stations NextGen TV broadcasts in four major US markets. It introduces new digital features to increase

viewer engagement and optionality, and enable new monetisation opportunities, while enhancing security controls and ac to public service notifications

A second award in the Al category went to Fincons for the ADVisor project, developed in partnership with Mediaset. This ground-breaking solution harnesses the full potential

of Al video technologies to improve operational efficiency, content discovery, content monetization and viewer experience, addressing three specific key use cases:

1) automatic identification of frame-accurate suitable points within videos for inserting advertising breaks;
2) automatic understanding of content, topics and mood within video frames to match with advertisements with suitable content, enabling contextual advertising;

3) automatic generation of metadata associated to videos to properly identify, describe and categorize content

Luca Poloni, Group Chief Technology Officer at Mediaset, comme | am delighted that ADVisor has been recognized as a pr e in such a prestigious
environment, as it applies the potential of Al to a very concrete use case in the advertising area, bringing clear benefits to our operational eff cy and representing an
important enabler for the new workflows we're implementing. The current focus of the solution to automate the identification of the best cue points to insert advertising breaks
is just the beginning, as ADVisor has been designed to be highly extensible and our partner Fincons provides all the flexibility we need to evolve.

Francesco Moretti, Deputy CEO and CEO International of Fincons Group, commented: "We are honoured to have won two awards for these projects of primary importance
This is our third year winning the NAB Product of the Year Award, following the successes of 2021, with the launch of the first NextGen TV Broadcast App for TelevisaUnivision,
and 2023, when we won for the Dynamic Ad Insertion solution created in collaboration with Mediaset. Winning for the third time, and even twice, is a source of great pride and
satisfaction for us, as it demonstrates the value we bring to our customers, based on our solid experience and distinctive skills in designing and developing outstanding
solutions for the future of television, first in Europe and now, for several years, in the United States. Winning for both a project in the US and for one in Europe is further proof of

our ability to innovate on an international scale in all the markets where we operate"
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Fincons is twice winner at the NAB Product of the
Year Awards 2024, with solutions realized in
partnership with leading broadcasters NBCUniversal
and Mediaset

Thursday, May 16, 2024 at 2:00pm GMT+2

The two awards confirm Fincons' ability to impl i i lutions for the future of television on an
international scale
MILAN, May 16, 2024 Fincons is very proud to announce that it has won two awards, in partnership

with NBCUniversal and Mediaset, at the 2024 NAB Show Product of the Year Awards, celebrated on April 16 during the
NAB Show in Las Vegas. This official awards programme recognizes the most significant and promising new solutions
presented by exhibitors at the NAB Show, the preeminent conference and exhibition driving the evolution of broadcast,
media and entertainment produced by the National Association of Broadcasters.

Fincons was selected by a qualified international panel of
Media industry experts who recognized the added value and
the high degree of innovation of our solutions.

The first award in the Streaming category was
assigned to Fincons and NBCUniversal for the
development of the new NextGen TV broadcast
application based on the ATSC 3.0 standard and the Run3TV
framework. This over-the-air product, which was officially
unveiled live on Monday, April 15 during the NAB Show,
delivers a personalised and interactive viewing experience on NBC - and Telemundo - owned stations NextGen TV
broadcasts in four major US markets. It introduces new digital features to increase viewer engagement and optionality,
and enable new monetisation opportunities, while enhancing security controls and access to public service notifications.

A second award in the Al category went to Fincons for the ADVisor project, developed in partnership
with Mediaset. This ground-breaking solution harnesses the full potential of Al video technologies to improve
operational efficiency, content discovery, content monetization and viewer experience, addressing three specific key use
cases:

1) automatic identification of frame-accurate suitable points within videos for inserting advertising breaks;

2) automatic understanding of content, topics and mood within video frames to match with advertisements with suitable
content, enabling contextual advertising;

3) automatic generation of metadata associated to videos to properly identify, describe and categorize content.

Luca Poloni, Group Chief Technology Officer at Mediaset, comments: "I am delighted that ADVisor has been
recognized as a project of excellence in such a prestigious environment, as it applies the potential of Al to a very concrete
use case in the advertising area, bringing clear benefits to our operational efficiency and representing an important
enabler for the new workflows we're implementing. The current focus of the solution to automate the identification of the
best cue points to insert advertising breaks is just the beginning, as ADVisor has been designed to be highly extensible
and our partner Fincons provides all the flexibility we need to evolve."

Francesco Moretti, Deputy CEO and CEO International of Fi Group, d: "We are honoured to
have won two awards for these projects of primary importance. This is our third year winning the NAB Product of the
Year Award, following the successes of 2021, with the launch of the first NextGen TV Broadcast App for
TelevisaUnivision, and 2023, when we won for the Dynamic Ad Insertion solution created in collaboration with Mediaset.
‘Winning for the third time, and even twice, is a source of great pride and satisfaction for us, as it demonstrates the value
we bring to our customers, based on our solid experience and distinctive skills in designing and developing outstanding
solutions for the future of television, first in Europe and now, for several years, in the United States. Winning for both a
project in the US and for one in Europe is further proof of our ability to innovate on an international scale in all the
markets where we operate”.
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Fincons is twice winner at the NAB Product of the Year
Awards 2024, with solutions realized in partnership with
leading broadcasters NBCUniversal and Mediaset

The two awards confirm Fincons' ability to implement innovative solutions for the future of television on an
international scale

MILAN, May 16, 2024, Fincons is very proud to announce that it has won two awards, in
partnership with NBCUniversal and Mediaset, at the 2024 NAB Show Product of the Year Awards,
celebrated on April 16% during the NAB Show in Las Vegas. This official awards programme recognizes the
most significant and promising new solutions presented by exhibitors at the NAB Show, the preeminent
conference and exhibition driving the evolution of broadcast, media and entertainment produced by the
National Association of Broadcasters.
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Fincons was selected by a qualified international panel of Media industry experts who recognized the
added value and the high degree of innovation of our solutions.

The first award in the Str g gory was d to Fincons and NBCUniversal for the
development of the new NextGen TV broadcast application based on the ATSC 3.0 standard and
the Run3TV framework. This over-the-air product, which was officially unveiled live on Monday, April 15t
during the NAB Show, delivers a personalised and interactive viewing experience on NBC - and Telemundo
- owned stations NextGen TV broadcasts in four major US markets. It introduces new digital features to
increase viewer engagement and optionality, and enable new monetisation opportunities, while enhancing
security controls and access to public service notifications.

9

A second award in the Al category went to Fincons for the ADVisor project, developed in
partnership with Mediaset. This ground-breaking solution harnesses the full potential of Al video
technologies to improve operational efficiency, content discovery, content monetization and viewer
experience, addressing three specific key use cases:

1) automatic identification of frame-accurate suitable points within videos for inserting advertising breaks;

2) automatic understanding of content, topics and mood within video frames to match with advertisements
with suitable content, enabling contextual advertising;

3) automatic generation of metadata associated to videos to properly identify, describe and categorize
content.

Luca Poloni, Group Chief Technology Officer at Mediaset, comments: "l am delighted that ADVisor
has been recognized as a project of excellence in such a prestigious environment, as it applies the potential
of Al to a very concrete use case in the advertising area, bringing clear benefits to our operational efficiency
and representing an important enabler for the new workflows we're implementing. The current focus of the
solution to automate the identification of the best cue points to insert advertising breaks is just the
beginning, as ADVisor has been designed to be highly extensible and our partner Fincons provides all the
flexibility we need to evolve."

Francesco Moretti, Deputy CEO and CEO International of Fincons Group, commented: "We are
honoured to have won two awards for these projects of primary importance. This is our third year winning
the NAB Product of the Year Award, following the successes of 2021, with the launch of the first NextGen
TV Broadcast App for TelevisaUnivision, and 2023, when we won for the Dynamic Ad Insertion solution
created in collaboration with Mediaset. Winning for the third time, and even twice, is a source of great pride
and satisfaction for us, as it demonstrates the value we bring to our customers, based on our solid
experience and distinctive skills in designing and developing outstanding solutions for the future of
television, first in Europe and now, for several years, in the United States. Winning for both a project in the
US and for one in Europe is further proof of our ability to innovate on an international scale in all the
markets where we operate".
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Fincons is twice winner at the NAB Product of the
Year Awards 2024, with solutions realized in
partnership with leading broadcasters NBCUniversal
and Mediaset

The two awards confirm Fincons’ ability to implement innovative solutions for the future of
television on an international scale

MILAN, May 16, 2024 Fincons is very proud to announce that it has won
two awards, in partnership with NBCUniversal and Mediaset, at the 2024 NAB Show Product
of the Year Awards, celebrated on April 16% during the NAB Show in Las Vegas. This official
awards pr re i the most signi 1t and promising new solutions presented
by exhibitors at the NAB Show, the preeminent conference and exhibition driving the
evolution of broadcast, media and entertainment produced by the National Association of

Broadcasters.

Fincons was selected by a qualified international panel of Media industry experts who
recognized the added value and the high degree of innovation of our solutions.

The first award in the Streaming category was assigned to Fincons and

NBC sal for the of the new v

application based on the ATSC 3.0 standard and the Run3TV framework. This over-the-air
product, which was officially unveiled live on Monday, April 15" during the NAB Show,
delivers a personalised and interactive viewing experience on NBC - and Telemundo -

owned stations NextGen TV broadcasts in four major US markets. It introduces new digital
features to increase viewer engagement and optionality, and enable new monetisation
opportunities, while enhancing security controls and access to public service notifications.

A second award in the AI category went to Fincons for the ADVisor project,

developed in partnership with Mediaset. This ground-breaking solution harnesses the
full potential of Al video tech
content monetization and viewer experience, addressing three specific key use cases:

to improve op i efficiency, content discovery,

1) automatic identification of frame-accurate suitable points within videos for inserting
advertising breaks;

2) automatic understanding of content, topics and mood within video frames to match with
advertisements with suitable content, enabling contextual advertising;

3) automatic generation of metadata associated to videos to properly identify, describe and
categorize content.

Luca Poloni, Group Chief T Officer at i "Iam

that ADVisor has been recognized as a project of excellence in such a prestigious
environment, as it applies the potential of Al to a very concrete use case in the advertising
area, bringing clear benefits to our operational efficiency and representing an important
enabler for the new workflows we're implementing. The current focus of the solution to
automate the identification of the best cue points to insert advertising breaks is just the
beginning, as ADVisor has been i to be highly ible and our partner Fincons
provides all the flexibility we need to evolve."

Francesco Moretti, Deputy CEO and CEO International of Fincons Group,
commented: "We are honoured to have won two awards for these projects of primary
importance. This is our third year winning the NAB Product of the Year Award, following the
successes of 2021, with the launch of the first NextGen TV Broadcast App for
TelevisaUnivision, and 2023, when we won for the Dynamic Ad Insertion solution created in
collaboration with Mediaset. Winning for the third time, and even twice, is a source of great
pride and satisfaction for us, as it demonstrates the value we bring to our customers,
based on our solid experience and distinctive skills in designing and developing outstanding
solutions for the future of television, first in Europe and now, for several years, in the
United States. Winning for both a project in the US and for one in Europe is further proof of
our ability to innovate on an international scale in all the markets where we operate".
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FINCONS IS TWICE
WINNER AT THE NAB
PRODUCT OF THE
YEAR AWARDS 2024,
WITH SOLUTIONS
REALIZED IN
PARTNERSHIP WITH
LEADING
BROADCASTERS
NBCUNIVERSAL AND
MEDIASET

The two awards confirm Fincons' ability to implement innovotive

s 000

solutions for the future of television on an international scole

MILAN, May 16,2024, Fincons is very proud to announce

that it has won two awards, in partnership with NBCUniversal and

Mediaset, at the 2024 NAB Show Product of the Year Awards, celebrated
on April 16' during the NAB Show in Las Vegas. This official awards
programme recognizes the most significant and promising new
solutions presented by exhibitors at the NAB Show, the preeminent
conference and exhibition driving the evolution of broadcast, media and
entertainment produced by the National Association of Broadcaster:

fo T TR T

Fincons was selected by a qualified international panel of Media industry
experts who recognized the added value and the high degree of

innovation of our solutions,

The first award in the Streaming category was assigned to Fincons
and NBCUniversal for the development of the new NextGen TV
broadcast application based on the ATSC 3.0 standard and the Run3TV
framework This over-the-air product, which was officially unveiled live on
Monday, April 15! during the NAB Show, delivers a personalised and
interactive viewing experience on NBC - and Telemundo - owned stations
NextGen TV broadcasts in four major US markets. It introduces new

digital features to increase viewer engagement and optionality, and

enable new monetisation opportunities, while enhancing securi

controls and access to public service notificat

s,

A second award in the Al category went to Fincons for the ADVisor
project, developed in partnership with Mediaset. This ground-breaking
solution harnesses the full potential of Al video technologies to improve
operational efficiency, content discovery, content monetization and
viewer experience, addressing three specific key use cases

1) automatic identification of frame-accurate suitable points within videos

for inserting advertising breaks;

2) automatic understanding of content, topics and mood within video
frames to match with advertisements with suitable content, enabling

contextual advertising;

3) automatic generation of metadata associated to videos to properly

identify, describe and categorize content

Luca Poloni, Group Chief Technology Officer at Mediaset, comments:*I
am delighted that ADVisor has been recognized as a project of
excellence in such a prestigious environment, as it applies the potential
of Al to a very concrete use case in the advertising area, bringing clear
benefits to our operational efficiency and representing an important
enabler for the new workflows we're implementing. The current focus of
the solution to automate the identification of the best cue points to
insert advertising breaks is just the beginning, as ADVisor has been
designed to be highly extensible and our partner Fincons provides all the

flexibility we need to evolve:

Francesco Moretti, Deputy CEO and CEO International of Fincons
Group, commented: "We are honoured to have won two awards for these
projects of primary importance. This is our third year winning the NAB
Product of the Year Award, following the successes of 2021, with the
faunch of the first NextGen TV Broadcast App for TelevisaUnivision, and
2023, when we won for the Dynamic Ad Insertion solution created in
collaboration with Mediaset. Winning for the third time, and even twice,
is a source of great pride and satisfaction for us, as it demonstrates the

value we bring to our customers, based on our solid experience and

s in designing and pi solutions for

the future of television, first in Europe and now, for several years, in the
United States. Winning for both a project in the US and for one in Europe
is further proof of our ability to innovate on an international scale in all

the markets where we operate”.
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Fincons is twice winner at the NAB Prod-

Advertising Agile Al uct of the Year Awards 2024, with solu-
Amazon tions realized in partnership with leading
Android Apple broadcasters NBCUniversal and Medi-
Artificial Intelli aset
gence The ds Fincons' ability e
ATET AWS Bl business tions for the future of television on an international scale

s Intelligent

fing Data MILAN, May 16,2024 Fincons is very proud to an-

Education Entertainment nounce that it has won two awards, in partnership with NBCUniver-

sal and Mediaset, at the 2024 NAB Show Product of the Year
Awards, celebrated on April 16" during the NAB Show in Las Vegas.
This official awards programme recognizes the most significant and

Innovation {OS iphone promising new solutions presented by exhibitors at the NAB Show,
Machine Learning Mes the preeminent conference and exhibition driving the evolution of
broadcast, media and entertainment produced by the National As-
sociation of Broadcasters,

Microsoft
Mobile Mobility
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Scrumsotc
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Fincons was selected by aqualified international panel of Media in-
dustry experts who recognized the added value and the high degree
of innovation of our solutions.

The first award in the Streaming category was assigned to Fincons
and NBCUniversal for the development of the new NextGen TV
broadcast application based on the ATSC 3.0 standard and the
Run3TV framework, This over-the-air product, which was officially
1ANSSPOTIFY PLAYLIST unveiled live on Monday, April 15" during the NAB Show, delivers a
personalised and interactive viewing experience on NBC - and Tele:
mundo - owned stations NextGen TV broadcasts in four major US
markets. It introduces new digital features to increase viewer en-
gagement and opti it d enable i rtuni:
ties, while enhancing security controls and access to public service
notifications.

Asecond award in the Al category went to Fincons for the ADVisor
project, developed in partnership with Mediaset. This ground
ADVERTISEMENT breaking solution harnesses the full potential of Al video technolo
gies toimprove operational efficiency, content discovery, content
monetization and viewer experience, addressing three specific key

Blubrry Hosting

use cases

1) automatic identification of frame-accurate suitable points within
videos for inserting advertising breaks;

2) automatic understanding of content, topics and mood within
d te hwith a i bl

enabling contextual advertising;

3) automatic generation of metadata associated to videos to proper-
ly identify, describe and categorize content.

Luca Poloni, Group Chief Technology Officer at Mediaset, com-
ments: | am delighted that ADVisor has been recognized as a
project of excellence in such a prestigious environment, as it applies
the potential of Al to a very concrete use case in the advertising
area, bringing clear benefits to our operational efficiency and repre-
senting an important enabler for the new workflows we're imple-
menting. The current focus of the solution to automate the identifi
cation of the best cue points to insert advertising breaks is just the
beginning, as ADVisor has been designed to be highly extensible and
our partner Fincons provides all the flexibility we need to evolve”

Francesco Moretti, Deputy CEO and CEO International of Fincons
Group, commented: "We are honoured to have won two awards for
these projects of primary importance. This is our third year winning
the NAB Product of the Year Award, following the successes of
2021, with the launch of the first NextGen TV Broadcast App for
TelevisaUnivision, and 2023, when we won for the Dynamic Ad In-
sertion solution created in collaboration with Mediaset. Winning for
the third time, and even twice,is a source of great pride and satisfac-
tion for us, as it demonstrates the value we bring to our customers,
based on our solid experience and distinctive skills in designing and
developing outstanding solutions for the future of television, first in
Europe and now, for several years, in the United States. Winning for
bothaproject in the US and for one in Europe s further proof of our
ability to an 2 aleinall where

weoperate”.
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Fincons is twice winner at the NAB Product of the Year Awards
2024, with solutions realized in partnership with leading
broadcasters NBCUniversal and Mediaset

The two awards confirm Fincons' ability to implement innovative solutions for the future of television on an international scale

MILAN, May 16, 2024 Fincons is very proud to announce that it has won two awards, in partnership with NBCUniversal and
Mediaset, at the 2024 NAB Show Product of the Year Awards, celebrated on April 16™ during the NAB Show in Las Vegas. This official awards
programme recognizes the most significant and promising new solutions presented by exhibitors at the NAB Show, the preeminent conference
and exhibition driving the evolution of broadcast, media and entertainment produced by the National Association of Broadcasters.

Fincons was selected by a qualified international panel of Media industry experts who recognized the added value and the high degree of
innovation of our solutions.

The first award in the Streaming category was assigned to Fincons and NBCUniversal for the development of the new NextGen TV
broadcast application based on the ATSC 3.0 standard and the Run3TV framework. This over-the-air product, which was officially unveiled live
on Monday, April 15! during the NAB Show, delivers a personalised and interactive viewing experience on NBC - and Telemundo - owned
stations NextGen TV broadcasts in four major US markets. It introduces new digital features to increase viewer engagement and optionality, and
enable new monetisation opportunities, while enhancing security controls and access to public service notifications.

A second award in the Al category went to Fincons for the ADVisor project, developed in partnership with Mediaset. This ground-
breaking solution harnesses the full potential of Al video technologies to improve operational efficiency, content discovery, content monetization
and viewer experience, addressing three specific key use cases:

1) automatic identification of frame-accurate suitable points within videos for inserting advertising breaks;

2) automatic understanding of content, topics and mood within video frames to match with advertisements with suitable content, enabling
contextual advertising;

3) automatic generation of metadata associated to videos to properly identify, describe and categorize content.

Luca Poloni, Group Chief Technology Officer at Mediaset, comments: "l am delighted that ADVisor has been recognized as a project of
excellence in such a prestigious environment, as it applies the potential of Al to a very concrete use case in the advertising area, bringing clear
benefits to our operational efficiency and representing an important enabler for the new workflows we're implementing. The current focus of the
solution to automate the identification of the best cue points to insert advertising breaks is just the beginning, as ADVisor has been designed to
be highly extensible and our partner Fincons provides all the flexibility we need to evolve."

Francesco Moretti, Deputy CEO and CEO International of Fincons Group, commented: "We are honoured to have won two awards for these
projects of primary importance. This is our third year winning the NAB Product of the Year Award, following the successes of 2021, with the
launch of the first NextGen TV Broadcast App for TelevisaUnivision, and 2023, when we won for the Dynamic Ad Insertion solution created in
collaboration with Mediaset. Winning for the third time, and even twice, is a source of great pride and satisfaction for us, as it demonstrates the
value we bring to our customers, based on our solid experience and distinctive skills in designing and developing outstanding solutions for the
future of television, first in Europe and now, for several years, in the United States. Winning for both a project in the US and for one in Europe is
further proof of our ability to innovate on an international scale in all the markets where we operate".
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Fincons is twice winner at the NAB Product of the Year
Awards 2024, with solutions realized in partnership with
leading broadcasters NBCUniversal and Mediaset

The two awards confirm Fincons' ability to implement innovative solutions for the future of television on an international scale

MILAN, May 16, 2024 Fincons is very proud to announce that it has won two awards, in partnership with NBCUniversal and Mediaset, at the
2024 NAB Show Product of the Year Awards, celebrated on April 16 during the NAB Show in Las Vegas. This official awards programme recognizes the most
significant and promising new solutions presented by exhibitors at the NAB Show, the preeminent conference and exhibition driving the evolution of broadcast,
media and entertainment produced by the National Association of Broadcasters.

Fincons was selected by a qualified international panel of Media industry experts who recognized the added value and the high degree of innovation of our
solutions.

The first award in the Streaming category was assigned to Fincons and NBCUniversal for the develop of the new NextGen TV broadcast
application based on the ATSC 3.0 standard and the Run3TV framework. This over-the-air product, which was officially unveiled live on Monday, April 15
during the NAB Show, delivers a personalised and interactive viewing experience on NBC - and Telemundo - owned stations NextGen TV broadcasts in four
major US markets. It introduces new digital features to increase viewer engagement and optionality, and enable new monetisation opportunities, while
enhancing security controls and access to public service notifications.

A second award in the Al category went to Fincons for the ADVisor project, developed in partnership with Mediaset. This ground-breaking
solution harnesses the full potential of Al video technologies to improve operational efficiency, content discovery, content monetization and viewer experience,
addressing three specific key use cases:

1) automatic identification of frame-accurate suitable points within videos for inserting advertising breaks;

2) automatic understanding of content, topics and mood within video frames to match with advertisements with suitable content, enabling contextual
advertising;

3) automatic generation of metadata associated to videos to properly identify, describe and categorize content.

Luca Poloni, Group Chief Technology Officer at Mediaset, comments: "I am delighted that ADVisor has been recognized as a project of excellence in such
a prestigious environment, as it applies the potential of Al to a very concrete use case in the advertising area, bringing clear benefits to our operational
efficiency and representing an important enabler for the new workflows we're implementing. The current focus of the solution to automate the identification of
the best cue points to insert advertising breaks is just the beginning, as ADVisor has been designed to be highly extensible and our partner Fincons provides all
the flexibility we need to evolve.”

Francesco Moretti, Deputy CEO and CEO International of Fincons Group, commented: "We are honoured to have won two awards for these projects of
primary importance. This is our third year winning the NAB Product of the Year Award, following the successes of 2021, with the launch of the first NextGen TV
Broadcast App for TelevisaUnivision, and 2023, when we won for the Dynamic Ad Insertion solution created in collaboration with Mediaset. Winning for the
third time, and even twice, is a source of great pride and satisfaction for us, as it demonstrates the value we bring to our customers, based on our solid
experience and distinctive skills in designing and developing outstanding solutions for the future of television, first in Europe and now, for several years, in the
United States. Winning for both a project in the US and for one in Europe is further proof of our ability to innovate on an international scale in all the markets
where we operate".
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Fincons is twice winner at the NAB Product of the Year Awards 2024, with
solutions realized in partnership with leading broadcasters NBCUniversal and
Mediaset

The two awards confirm Fincons' ability to implement innovative solutions for the future of television on an international scale

MILAN, May 16, 2024 Fincons is very proud to announce that it has won two awards, in partnership with NBCUniversal and Mediaset, at the 2024
NAB Show Product of the Year Awards, celebrated on April 16™ during the NAB Show in Las Vegas. This official awards prog izes the most signi
and promising new ions p by exhibitors at the NAB Show, the preemil and exhibition driving the ion of media and
entertainment produced by the National Association of Broadcasters.
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Fincons was selected by a qualified international panel of Media industry experts who recognized the added value and the high degree of innovation of our solutions.

The first award in the Streaming category was assigned to Fincons and NBCL for the P of the new NextGen TV broadcast
application based on the ATSC 3.0 standard and the Run3TV framework. This over-the-air product, which was officially unveiled live on Monday, April 15" during
the NAB Show, delivers a lised and i ive viewing experience on NBC - and Telemundo - owned stations NextGen TV broadcasts in four major US
markets. It introduces new digital features to increase viewer engagement and optionality, and enable new while enhancing security
controls and access to public service notifications.

A second award in the Al category went to Fincons for the ADVisor project, developed in partnership with Mediaset. This ground-breaking solution
harnesses the full potential of Al video technologies to improve op content discovery, content ization and viewer

three specific key use cases:

| offia A

1) automatic identification of frame-accurate suitable points within videos for inserting advertising breaks;

2) automatic understanding of content, topics and mood within video frames to match with advertisements with suitable content, enabling contextual advertising;

3) { ion of d: iated to videos to properly identify, describe and categorize content.

Luca Poloni, Group Chief Technology Officer at Medi "l am delighted that ADVisor has been recognized as a project of excellence in such a
prestigious environment, as it applies the potential of Al to a very concrete use case in the advertising area, bringing clear benefits to our operational efficiency and
representing an important enabler for the new workflows we're implementing. The current focus of the solution to automate the identification of the best cue points to
insert advertising breaks is just the beginning, as ADVisor has been designed to be highly extensible and our partner Fincons provides all the flexibility we need to
evolve."

Francesco Moretti, Deputy CEO and CEO International of Fincons Group, commented: "We are honoured to have won two awards for these projects of primary
importance. This is our third year winning the NAB Product of the Year Award, following the successes of 2021, with the launch of the first NextGen TV Broadcast
App for TelevisaUnivision, and 2023, when we won for the Dynamic Ad Insertion solution created in collaboration with Mediaset. Winning for the third time, and even
twice, is a source of great pride and satisfaction for us, as it d the value we bring to our customers, based on our solid experience and distinctive skills in

igning and ping ing solutions for the future of television, first in Europe and now, for several years, in the United States. Winning for both a project
in the US and for one in Europe is further proof of our ability to innovate on an intemational scale in all the markets where we operate".
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Fincons is twice winner at the NAB
Product of the Year Awards 2024,
with solutions realized in partnership
with leading broadcasters
NBCUniversal and Mediaset

The two awards confirm Fincons' ability to implement innovative solutions for the future of television on an international scale

MILAN, May 16, 2024 Fincons is very proud to announce that it has won two awards, in partnership with NBCUniversal and Mediaset, at
the 2024 NAB Show Product of the Year Awards, celebrated on April 16! during the NAB Show in Las Vegas. This official awards programme recognizes
the most significant and promising new solutions presented by exhibitors at the NAB Show, the preeminent conference and exhibition driving the
evolution of broadcast, media and entertainment produced by the National Association of Broadcasters.

Fincons was selected by a qualified international panel of Media industry experts who recognized the added value and the high degree of innovation of

our solutions.

The firstaward in the ing g sal for the ¥ of the new v
application based on the ATSC 3.0 standard and the Run3TV framework. This over-the-air product, which was officially unveiled live on Monday, April

15" during the NAB Show, delivers a personalised and interactive viewing experience on NBC - and Telemundo - owned stations NextGen TV broadcasts

y was assig to Fincons and NBCL

in four major US markets. It introduces new digital features to increase viewer engagement and optionality, and enable new monetisation opportunities,

while enhancing security controls and access to public service notifications.

:

A second award in the Al category went to Fincons for the ADVisor project, ped in par ip with This ground-breaking solution

harnesses the full potential of Al video technologies to improve operational efficiency, content discovery, content monetization and viewer experience,

addressing three specific key use cases:

1) automatic identification of frame-accurate suitable points within videos for inserting advertising breaks;

2) automatic understanding of content, topics and mood within video frames to match with advertisements with suitable content, enabling contextual

advertising;

3) automatic generation of metadata associated to videos to properly identify, describe and categorize content.

Luca Poloni, Group Chief Technology Officer at i comments: | am delighted that ADVisor has been recognized as a project of excellence in

such a prestigious environment, as it applies the potential of Al to a very concrete use case in the advertising areq, bringing clear benefits to our
operational efficiency and representing an important enabiler for the new workflows we're implementing. The current focus of the solution to automate
the identification of the best cue points to insert advertising breaks is just the beginning, as ADVisor has been designed to be highly extensible and our

partner Fincons provides all the flexibility we need to evolve”

Francesco Moretti, Deputy CEO and CEO International of Fincons Group, commented: "We are honoured to have won two awards for these projects of
primary importance. This is our third year winning the NAB Product of the Year Award, following the successes of 2021, with the launch of the first
NextGen TV Broadcast App for TelevisaUnivision, and 2023, when we won for the Dynamic Ad Insertion solution created in collaboration with Mediaset.
Winning for the third time, and even twice, is a source of great pride and satisfaction for us, as it demonstrates the value we bring to our customers,
based on our solid experience and distinctive skills in designing and developing outstanding solutions for the future of television, first in Europe and now,
for several years, in the United States. Winning for both a project in the US and for one in Europe is further proof of our ability to innovate on an

international scale in all the markets where we operate”.
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Fincons is twice winner at the NAB
Product of the Year Awards 2024, with
solutions realized in partnership with
leading broadcasters NBCUniversal
and Mediaset

The two awards confirm Fincons' ability to implement innovative solutions for the future of television on an
international scale

MILAN, May 16, 2024 Fincons is very proud to announce that it has won two awards, in
partnership with NBCUniversal and Mediaset, at the 2024 NAB Show Product of the Year Awards,
celebrated on April 16! during the NAB Show in Las Vegas. This official awards programme recognizes
the most significant and promising new solutions presented by exhibitors at the NAB Show, the
preeminent conference and exhibition driving the evolution of broadcast, media and entertainment
produced by the National Association of Broadcasters.

b g R

Fincons was selected by a qualified international panel of Media industry experts who recognized the
added value and the high degree of innovation of our solutions.

The first award in the Streaming category was assigned to Fincons and NBCUniversal for the
development of the new NextGen TV broadcast application based on the ATSC 3.0 standard and the
Run3TV framework. This over-the-air product, which was officially unveiled live on Monday, April 15"
during the NAB Show, delivers a personalised and interactive viewing experience on NBC - and
Telemundo - owned stations NextGen TV broadcasts in four major US markets. It introduces new digital
features to increase viewer engagement and optionality, and enable new monetisation opportunities,
while enhancing security controls and access to public service notifications.

A second award in the Al category went to Fincons for the ADVisor project, developed in
partnership with Mediaset. This ground-breaking solution harnesses the full potential of Al video
technologies to improve operational efficiency, content discovery, content monetization and viewer
experience, addressing three specific key use cases:

1) automatic identification of frame-accurate suitable points within videos for inserting advertising
breaks;

2) automatic understanding of content, topics and mood within video frames to match with
advertisements with suitable content, enabling contextual advertising;

3) automatic generation of metadata associated to videos to properly identify, describe and categorize

content.

Luca Poloni, Group Chief Technology Officer at Mediaset, comments: "l am delighted that ADVisor
has been recognized as a project of excellence in such a prestigious environment, as it applies the
potential of Al to a very concrete use case in the advertising area, bringing clear benefits to our
operational efficiency and representing an important enabler for the new workflows we're
implementing. The current focus of the solution to automate the identification of the best cue points to
insert advertising breaks is just the beginning, as ADVisor has been designed to be highly extensible and
our partner Fincons provides all the flexibility we need to evolve."

Francesco Moretti, Deputy CEO and CEO International of Fincons Group, commented: "We are
honoured to have won two awards for these projects of primary importance. This is our third year
winning the NAB Product of the Year Award, following the successes of 2021, with the launch of the first
NextGen TV Broadcast App for TelevisaUnivision, and 2023, when we won for the Dynamic Ad Insertion
solution created in collaboration with Mediaset. Winning for the third time, and even twice, is a source of
great pride and satisfaction for us, as it demonstrates the value we bring to our customers, based on our
solid experience and distinctive skills in designing and developing outstanding solutions for the future of
television, first in Europe and now, for several years, in the United States. Winning for both a project in
the US and for one in Europe is further proof of our ability to innovate on an international scale in all the
markets where we operate".
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Fincons is twice winner at the NAB Product of the Year Awards 2024, with
solutions realized in partnership with leading broadcasters NBCUniversal
and Mediaset

The two awards confirm Fincons' ability to implement innovative solutions for the future
of television on an international scale

MILAN, May 16, 2024 Fincons is very proud to announce that it has won
two awards, in partnership with NBCUniversal and Mediaset, at the 2024 NAB Show
Product of the Year Awards, celebrated on April 16" during the NAB Show in Las Vegas.
This official awards programme recognizes the most significant and promising new
solutions presented by exhibitors at the NAB Show, the preeminent conference and
exhibition driving the evolution of broadcast, media and entertainment produced by the

National Association of Broadcasters.

Fincons was selected by a qualified international panel of Media industry experts who

recognized the added value and the high degree of innovation of our solutions.

The first award in the g gory was i d to Fincons and NBCUniversal for
the of the new TV ication based on the ATSC 3.0
standard and the Run3TV framework. This over-the-air product, which was officially

unveiled live on Monday, April 15™ during the NAB Show, delivers a personalised and
interactive viewing experience on NBC - and Telemundo - owned stations NextGen TV
broadcasts in four major US markets. It introduces new digital features to increase
viewer engagement and optionality, and enable new monetisation opportunities, while

enhancing security controls and access to public service notifications.

A second award in the Al gory went to Fi for the /isor project, d ped in

partnership with Mediaset. This ground-breaking solution harnesses the full potential of
Al video technologies to improve operational efficiency, content discovery, content
monetization and viewer experience, addressing three specific key use cases:

1) automatic identification of frame-accurate suitable points within videos for inserting

advertising breaks;

2) automatic understanding of content, topics and mood within video frames to match

with advertisements with suitable content, enabling contextual advertising;

3) automatic generation of metadata associated to videos to properly identify, describe
and categorize content.

Luca Poloni, Group Chief Technology Officer at Mediaset, comments: "l am delighted
that ADVisor has been recognized as a project of excellence in such a prestigious
environment, as it applies the potential of Al to a very concrete use case in the
advertising area, bringing clear benefits to our operational efficiency and representing an
important enabler for the new workflows we're implementing. The current focus of the
solution to automate the identification of the best cue points to insert advertising
breaks is just the beginning, as ADVisor has been designed to be highly extensible and

our partner Fincons provides all the flexibility we need to evolve."

Francesco Moretti, Deputy CEO and CEO International of Fincons Group, commented:
"We are honoured to have won two awards for these projects of primary importance.
This is our third year winning the NAB Product of the Year Award, following the
successes of 2021, with the launch of the first NextGen TV Broadcast App for
TelevisaUnivision, and 2023, when we won for the Dynamic Ad Insertion solution created
in collaboration with Mediaset. Winning for the third time, and even twice, is a source of
great pride and satisfaction for us, as it demonstrates the value we bring to our
customers, based on our solid experience and distinctive skills in designing and
developing outstanding solutions for the future of television, first in Europe and now, for
several years, in the United States. Winning for both a project in the US and for one in
Europe is further proof of our ability to innovate on an international scale in all the
markets where we operate".
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incons is twice winner at the NAB Product of the Year Awards 2024,
with solutions realized in partnership with leading broadcasters
NBCUniversal and Mediaset

The two awards confirm Fincons' ability to implement innovative solutions for the future of television on an international scale

MILAN, May 16, 2024 Fincons is very proud to announce that it has won two awards, in partnership with NBCUniversal and Mediaset, at the 2024 NAB Show Product of the
Year Awards, celebrated on April 16!" during the NAB Show in Las Vegas. This official awards programme recognizes the most significant and promising new solutions presented by
exhibitors at the NAB Show, the preeminent conference and exhibition driving the evolution of broadcast, media and entertainment produced by the National Association of Broadcasters.

Fincons was selected by a qualified international panel of Media industry experts who recognized the added value and the high degree of innovation of our solutions.

The first award in the Streaming category was to and NBCUni for the d of the new NextGen TV broadcast application based on the ATSC 3.0
standard and the Run3TV framework. This over-the-air product, which was officially unveiled live on Monday, April 15t" during the NAB Show, delivers a personalised and interactive viewing
experience on NBC - and Telemundo - owned stations NextGen TV broadcasts in four major US markets. It introduces new digital features to increase viewer engagement and optionality,
and enable new monetisation opportunities, while enhancing security controls and access to public service notifications.

A second award in the Al category went to Fincons for the ADVisor project, ped in pal hip with i This ground-breaking solution harnesses the full potential of Al
video technologies to improve operational efficiency, content discovery, content monetization and viewer experience, addressing three specific key use cases:

1) automatic identification of frame-accurate suitable points within videos for inserting advertising breaks;
2) automatic understanding of content, topics and mood within video frames to match with advertisements with suitable content, enabling contextual advertising;

3) automatic generation of metadata associated to videos to properly identify, describe and categorize content.

Luca Poloni, Group Chief Officer at i comments: "l am delighted that ADVisor has been recognized as a project of excellence in such a prestigious environment, as it
applies the potential of Al to a very concrete use case in the advertising area, bringing clear benefits to our operational efficiency and representing an important enabler for the new
workflows we're implementing. The current focus of the solution to automate the identification of the best cue points to insert advertising breaks is just the beginning, as ADVisor has been
designed to be highly extensible and our partner Fincons provides all the flexibility we need to evolve"

Francesco Moretti, Deputy CEO and CEO International of Fincons Group, commented: "We are honoured to have won two awards for these projects of primary importance. This is our
third year winning the NAB Product of the Year Award, following the successes of 2021, with the launch of the first NextGen TV Broadcast App for TelevisaUnivision, and 2023, when we won
for the Dynamic Ad Insertion solution created in collaboration with Mediaset. Winning for the third time, and even twice, is a source of great pride and satisfaction for us, as it demonstrates
the value we bring to our customers, based on our solid experience and distinctive skills in designing and developing outstanding solutions for the future of television, first in Europe and
now, for several years, in the United States. Winning for both a project in the US and for one in Europe is further proof of our ability to innovate on an international scale in all the markets
where we operate".
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Fincons is twice winner at the NAB Product of
the Year Awards 2024, with solutions realized in
partnership with leading broadcasters
NBCUniversal and Mediaset
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The two awards confirm Fincons' ability to implement innovative solutions for the future of television on an

international scale

MILAN, May 16, 2024 Fincons is very proud to announce that it has won two awards, in partnership with
NBCUniversal and Mediaset, at the 2024 NAB Show Product of the Year Awards, celebrated on April 16" during the NAB
Show in Las Vegas. This official awards programme recognizes the most significant and promising new solutions

presented by exhibitors at the NAB Show, the preeminent conference and exhibition driving the evolution of broadcast,

media and entertainment produced by the National Association of Broadcasters.

Fincons was selected by a qualified international
panel of Media industry experts who recognized the
added value and the high degree of innovation of
our solutions.

The first award in the Streaming category was
assigned to Fincons and NBCUniversal for the
development of the new NextGen TV broadcast
application based on the ATSC 3.0 standard and
the Run3TV framework. This over-the-air product,
which was officially unveiled live on Monday, April
15" during the NAB Show, delivers a personalised
and interactive viewing experience on NBC - and
Telemundo - owned stations NextGen TV
broadcasts in four major US markets. It introduces
new digital features to increase viewer engagement and optionality, and enable new monetisation opportunities, while

enhancing security controls and access to public service notifications.

A second award in the Al category went to Fincons for the ADVisor project, d: d in par hip with Medi.
This ground-breaking solution harnesses the full potential of Al video technologies to improve operational efficiency,

content discovery, content monetization and viewer experience, addressing three specific key use cases:

1) automatic identification of frame-accurate suitable points within videos for inserting advertising breaks;
2) automatic understanding of content, topics and mood within video frames to match with advertisements with
suitable content, enabling contextual advertising;

3) automatic generation of metadata associated to videos to properly identify, describe and categorize content.

Luca Poloni, Group Chief Technology Officer at Mediaset, comments: "I am delighted that ADVisor has been recognized
as a project of excellence in such a prestigious environment, as it applies the potential of Al to a very concrete use case
in the advertising area, bringing clear benefits to our operational efficiency and representing an important enabler for
the new workflows we're implementing. The current focus of the solution to automate the identification of the best cue
points to insert advertising breaks is just the beginning, as ADVisor has been designed to be highly extensible and our

partner Fincons provides all the flexibility we need to evolve."

Francesco Moretti, Deputy CEO and CEO International of Fincons Group, commented: "We are honoured to have won
two awards for these projects of primary importance. This is our third year winning the NAB Product of the Year Award,
following the successes of 2021, with the launch of the first NextGen TV Broadcast App for TelevisaUnivision, and 2023,
when we won for the Dynamic Ad Insertion solution created in collaboration with Mediaset. Winning for the third time,
and even twice, is a source of great pride and satisfaction for us, as it demonstrates the value we bring to our customers,
based on our solid experience and distinctive skills in designing and developing outstanding solutions for the future of
television, first in Europe and now, for several years, in the United States. Winning for both a project in the US and for

one in Europe is further proof of our ability to innovate on an international scale in all the markets where we operate”.
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